ASTURES are unusually 

‘. good this year but science 

has proven that if the grass 

were ten times as high and equally 
as thick and each cow was 
equipped with a lawn mower for 
a tongue, she could not consume 
enough daily to provide the neces- 
sary food elements. Don’t throw 
up your hands in despair just be- 
cause farmers have turned their 
herds into knee-deep clover. Go 
out and hammer home the fact 
that cows need a grain ration in 
addition to pasture to maintain 
their milk production curve and 
preserve their health and vigor. 


MERCHANDISING MAGAZINE 
OF THE FEED INDUSTRY 
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FOR DESCRIMINATING BUYERS 


\ YOU can win the patronage of the 
| most discriminating farm or city house- 
wife by recommending BIG JO Flour. 

Only a few bakings are needed to prove its 
superior quality. BIG JO sells itself on first 
trial and keeps on accumulating increased 
sales and profits for you. Start cashing in on 
the popularity of BIG JO Flour by stocking 


and recommending it now. 


BEST IN THE WORLD y/ 


BIG JO was made by careful millers 
in 1880. It’s still made by careful 
millers. That’s why BIG JO is 
“Best in the World.” 
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WABASHA ROLLER MILL COMPANY 
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Vineland, 

Conn. 

West Hartford, — 

Wooster, Ohio 


HOW 
YOUR 


Sak 


Undersized pullets lay undersized eggs. Forget the old idea that pullets have 
to be held back. Maturity—when they lay their first egg—is a matter of 
breeding, not feeding. 


Selective breeding plays an important part in determining other hereditary 
characteristics, including egg color and shape and normal egg size, but body 
weight of the pullet at maturity has a lot to do with the size of her first eggs. 


Feed a young pullet so she can make a good frame—give her what she needs 
to be fully developed when she starts to lay and her first eggs will be as big 
as she is capable of producing. 


Growing stock needs to be fed right. It pays! Skimping stunts growth and 
costs heavily in the long run. You pay the penalty in smaller eggs and less 
profits, especially during the first laying months. 


Dry skim milk is important in the ration as an economical source of nutrients 
essential for healthy development. Use enough for real feed efficiency. Our 
Feed Service Department will be glad to help with any question. 


AMERICAN DRY MILK INSTITUTE. INC. 
: Drawer D, 221 N. La Salle Street, Chicago 
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Our 
BETTER PROFITS 


. Our Mixed Car plan makes it possible for any dealer 

to get all of his flour and feed supplies from us, making it 
very easy to keep a full, fresh stock of all items constantly. 
You never need be out of any item. 
If you are handling some of our products now, include all 
of our items in your next order. If you are not handling 
any of our products, make up a trial order and see how 
your flour and feed business will improve. 


PETER PAN FLOUR (Family Short Patent) 
PRIZE MEDAL FLOUR (Bakers Short Patent) 
EMPIRE FLOUR (Standard Patent) 


Excelsior’s 40% Concentrate 


Excelsior’s Egg Mash, Sr.,—also Jr 18% 
Excelsior’s Growing Mash 18% 
Excelsior’s Starting Mash 18% 
Excelsior’s Pig Meal 18% 
Excelsior’s 16% Dairy Feed (also 20, 24 and 32%)...... 

Excelsior’s Grain Balancer 32% 
Excelsior’s All Mash Starting and Growing................... 18% 
Excelsior’s Turkey Growing Mash 22% 
Excelsior’s Turkey Starting Feed 26% 
Excelsior’s Complete Hog Feed 15% 
Excelsior’s Camel Fancy Wheat Feed 16% 


BRAN — STANDARD MIDDLINGS 
MIDDLINGS — RED DOG == 


EXCELSIOR MILLING COMPANY 
MINNEAPOLIS, MINN. 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat @nan 
Wheat Middfings 
Rye Middlinga 
Sprouts 
Anewens Gnaina 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


Sells Nothing Unless 


For Thoroughly Mixed Dry Feed 


2. Adjustable non-choking feeder. 


Everything Jor Every Mill, Elevator 


and Feed Plant 
The Strong-Scott Mf§ Co. 
Minneapolis Minn. OT] 


FRED H. CHASE, Representative Box 124, OSHKOSH, WIS. 


STRONG-SCOTT 


Triple Action Dry Feed Mixer a cae 


The Strong-Scott Triple Action Feed Mixer is a complete one 20%, 0" operating 
man unit that mixes perfectly and economically. It is built to last. 


1. Combination V-Belt and Planetary gear drive. This 
efficient drive arrangement cuts power costs—for in- 
stance, one ton mixer requires only 5 h.p. 2. Loading 
Hopper. 3. Elevating Leg. 4. Sacking Spout. 


Pneumatic Attrition Mill 


Eliminates Fires and Dust Explosions 


it is Dependable 


cylinder, which 
with Planetary 
gcar speed reduc- 
er, saves 25% to 


1. Feed is elevated by means of grinding 3. Removable cover for changing plates. 
motors without reduction in grinding 4. Feed is cool when sacked. 
capacity. 


5. Unusually heavy base—sturdy con- 
struction. 


Have you a copy of our Feed 
Mill Equipment Catalog? 
If not, write for it. 
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. is a scientific blend of natural Vitamin A and D 
concentrate and cod liver oil, standardized by chemical, 
mechanical and biological tests. If you have not yet 
availed yourself of NOPCO XX, we extend a cordial 
invitation to join the growing ranks of NOPCO XX 
users. Enjoy the benefits to be derived from NOPCO XX 
in the form of a controlled product evolved from 
constant research and tests, and proved by successful 
results. Write today for further information. 


SAYS 


PARK & POLLARD 


a Satisfied 


NOPCO 


Customer 


6 of the Northeast’s leading feed 

houses, Park & Pollard, supplies 
that growing section with the well- 
known “‘Lay or Bust’’ Poultry Feeds. 
Like most feed mixers, large and small, 
the Park & Pollard Company gives a 
great deal of time and thought to pro- 
tecting the Vitamin A & D content of 
its feeds. All vitamin carrying in- 
gredients are subjected to laboratory 
analysis and then carefully checked 
by results in the field. 

“‘Our measure of the value of a feed 
or feed ingredient is results,” says Mr. 
R. A. Browning, Research Manager. 
“The Park & Pollard Company has 
been drawing on Nopco for much of its 
Vitamin D requirements for a great 
many years because we find your 
organization to be an eminently re- 
liable and economical source of supply 
for this important nutritional factor.’ 

Standardized, guaranteed, “‘profit- 
production” levels of Vitamin A & D 
mean a lot to every feed man. Chiefly 
they mean satisfied customers —repeat 
business. If that’s What you want— 
and what feed man doesn’t?—then it 
will pay you to look into NOPCO Xx. . 


* 


NATIONAL OIL PRODUCTS CO., INC. 


ESSEX ST., HARRISON, N. J. 
CHICAGO - SAN FRANCISCO - BOSTON 
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Feed Buyers Can’t Budge Weiland 


From One-Price Policy 


OBERT WEILAND, owner of the 

old Windom Feed Co., Rock Hill, 

Mo., adopted the policy of selling 

feeds and specialties at one price to all 

when he entered the business 12 years ago, 

and today he is getting an ever increasing 

volume of sales from commercial and in- 

dustrial leaders of Metropolitan St. Louis 

who keep cows and chickens on their es- 

tates. His price plan has earned for him 

the ability to make a good living and to 
discount his bills regularly. 

Weiland’s predecessor in the Rock Hill 
retail feed business sold largely to men 
who farmed for a living but in recent 
years many of the farms have been divid- 
ed up into residential tracts and country 
homes. 

One Price to All 

Men who manage business institutions 
like to deal with firms and individuals who 
apply sound rules to their operations. 
When Bob Weiland calls on prospects on 
the Litzinger road or the Denny road, he 
not only acquaints them with his products 
and service, but of his uniform price 
policy. 

“T have what I believe are fair prices 
and they are the same to you as they are 
to others,” he frankly tells them. “I don’t 
sell some feeds cheaper and make it up 
on others.” 

In establishing his schedule of one price 
to all, Weiland pays no attention to price 
lists of his competitors. “I don’t care 
what the other fellow’s prices are,” he 
said. “Dealers may call me up or have 
one call up for them. Why should I. I 
don’t bid for new business when soliciting 
by asking what a user is paying for his 
feeds. I won’t cut prices to get more busi- 
ness for myself. For one reason, it en- 
courages ‘shopping around.’ The user will 
buy from you this month and if some one 
else in the business comes around and 
shades the price in his favor, he’ll drop 
you and buy from the other dealer.” 

Weiland’s reasons for adhering firmly to 
one price to all and to a fair price that 
is based on actual overhead costs plus a 
margin that allows a certain percentage of 
net profit for investment and salary on 
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e Firm Stand Builds 


volume of business done are supported by 
his every day experiences. 

One day Weiland was calling on a busi- 
ness man who is one of that ever increas- 
ing group that is fond of telling associates 
and friends of their “chickens and cows” 
in the country, and he was asked about 
his prices. Weiland quoted his prices on 
the feeds which he had been buying from 
a dealer. Impressed by Weiland’s presen- 
tation of his pricing system, this business 
man gave him a $120.00 order. Weiland’s 
prices were over on some items and un- 
der on other items when compared to a 
competitor’s but the thing that impressed 
this man of affairs was his straight for- 
ward method of computing feed prices on 
a business-like basis. 

Farmer Won Over 

A farmer dropped in at the Windom 
Co. feed store and asking for prices on 
certain feeds was surprised to learn of the 
disparity in prices between those given 
and those which he had been paying. On 
some items the farmer was paying 15 cents 
a 100 under the price schedule of Wei- 
land’s and on other feeds the customer 
was being charged 30 cents a 100 more 
where he had been buying than the quoted 
prices at the Windon feed store. Weiland 
explained that he adherd to a regular price 
for everyone and that he did not lower 
the price on one item to get a man’s busi- 
ness and then turn around and boost the 
price unreasonably on another feed to 
make up the difference. This buyer was 
impressed, too, by this kind of a pricing 
system and he is still buying his feeds at 
the Windon store. 

Keeps Rule in Effect 

Not so long ago a customer who hap- 
pened to be a friend in this case called at 
the Windon store and told Weiland that 
he had been offered a feed he was using 
regularly at a cost of 50 cents a 100 
pounds under the price he had been pay- 
ing here. “I told my friend I could not 
meet it and discount my bills and he said 
that he still wanted to be a friend of mine. 
I told him it wouldn’t disturb our friend- 
ship. If I lowered my price to this par- 
ticular friend I would have to do it for 
others. Prices are talked about when men 


Confidence and Sales 


meet and if I favor one over another it’ll 
come home to me.” 

In establishing a one-price policy to all, 
Weiland took into account all of the ex- 
penses that must be met—monthly rental, 
labor, light, delivery truck upkeep and 
operation costs and incidentals. Truck de- 
preciation is a cost that Weiland makes 
regular allowance for in annual overhead 
charges. “One time I used a truck after 
I already had all I could get out of it,” 
he said. “My repair expenses amounted 
to as much as monthly payments on a new 
truck.” 

He makes no allowances in his overhead 
charges for credit losses. He says on this 
subject: “In soliciting accounts I am care- 
ful to investigate a man’s credit before- 
hand. It is easier for me to turn down a 
man asking for credit whom I had not 
solicited than it is for me to say no to 
one whom I had called on. I avoid slow 
paying accounts.” 

In applying his one-price-to-all policy, 
Weiland employs the accepted business 
practice of giving a uniform discount to 
buyers who order a half ton, or one, two 
or three tons of feedstuffs. There is no 
variation in price on purchases between 
one 100-pound sack or ten 100-pound 
sacks, or say between one and two tons. 

“When men ask for a beter price than 
the schedule I follow, I tell them I want 
to stay in business,” he said. 

The Windom Feed Co. business was es- 
tablished at its present location in Rock 
Hill in 1908 by McQuillan and McClus- 
key. In later years the firm became known 
as Litszinger & McCluskey. Robert Wei- 
land bought Litzinger’s interest in 1926 
and in 1929 became sole owner of the 
business. 


NEW FERTILIZER PEAK 

More commercial fertilizer than in any 
previous year was used m 1937 by United 
States farmers, according to the National 
Fertilizer association. Total consumption 
last year increased to approximately 8,- 
200,000 tons, a gain of 19 per cent over 
1936. The cost of a ton of fertilizer in 
1937 was about a fourth less on the aver- 
age than in 1929. 
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FEED DEALER PICNIC 


i+ The Northwestern Wisconsin District 

Club of the Central Retail Feed associa- 
tion will hold its fourth annual picnic at 
my. Lake Wapogassett park near Amery, Wis., 
Sunday, June 19. 

Numerous sporting events and races 
will be held for the men and ladies. Coffee, 
cream and ice cream is to be furnished 
by the club and those attending are re- 
# quested to bring their own picnic dinners. 
i< Al Utoft, Farm Service Co., Luck, Wis., 
4 president of the club, urges all feed deal- 
, 3 ers and their wives and children to attend. 

He also suggests that the feed men ask 


Yes, and Build It High 


By EMIL J. BLACKY 


On brave men in all walks of life 
But long has that man gone unsung 
Who to conventions takes his wife. 
’Tis said that many a scheming male 
Who rules with iron hand and threat 
Will be before convention time 

As docile as a marionette. 

He'll shun stag parties at the club— 


their hired help and families to join in the Aj] sorts of reasons will he find 


PULLET HEALTH ASSURANCE 


gh 
. 


fun. Everyone is assured of having a full To make the Mrs. out a queen, 
day’s outing of fun and frolic. 


So she’ll consent to stay behind. 


1 EARLY WORM CONTROL 


Since worms do the greatest damage while chickens are yomna. 
recomimend Dr. Salsbury’s Avi-Tone —the convenient {fl 
wormer and tonic—for early worm control. Mixed with wet or 
dry mash, Avi-Tone effectively checks and controls round, pin 
and capillaria worms. Also stimulates appetite and aids di- 
gestion. 


CHECK COCCIDIOSIS 


Preventing damage and losses caused by coccidiosis is vitally 
important to Pullet Health Assurance. Dr. Salsbury’s Rakos—a 
liquid flock treatment—is a country-wide favorite as an aid in 
fighting this deadly disease. See that all your customers have 
an adequate supply. 


3 EARLY VACCINATION 


Many poultry diseases can be prevented by cady vaccination. 
Tell your customers that Dr. Salsbury’s Fowl Pox Vaccine 
(chicken strain) produces permanent immunity from pox, cank- 
ers and sorehead; that Dr. Salsbury’s Laryngotracheitis Vac- 
cine produces immunity against the virus form of tracheitis; 
that both are produced under U. S. Government license, and 
are thoroughly tested for purity and strength. 


4 COMBAT MYCOSIS 


Mycosis frequently causes serious losses in young and grow- 
ing flocks. an effective aid in checking and controlling th 
serious disease, recommend regular monthly treatment with 


Dr. Salsbury’s Avi-Tab Krumbles. 


Write TODAY for Further Details 


The plaudits of the world are showered 


But strong of will and much a czar, 
The braver pre-convention spouse 
Will live on in the same old way 
Remaining master of his house. 
His thrifty instincts he obeys, 
Cold facts and figures tell him that 
It’s cheaper to take wives along 
Than buy them a new dress and hat. 
Yowll find him in convention halls 
The model man in every word 
Protecting wide-eyed mama from 
The melee of the trampling herd. 
Yes, decorate them, if you will 
The brave men in all walks of life, 
But build a monument for those 
Who to conventions take their wife. 


MOWAT HEADS LARROWE 

Searle Mowat has been promoted to the 
presidency of Larrowe Milling Co., De- 
troit, succeeding James Larrowe, founder 
of the corporation. For many years, Mr. 
Mowat has been head of the feed division 
of the Larrowe company with which he 
became affiliated in 1913. When he joined 
the organization, he had no knowledge of 
the feed industry but has since become 
recognized as one of the foremost feed 
and feeding manufacturers in the country. 


Ohio Dealers Prepared 
For Big Conclave 


Members of the Ohio Grain, Mill 
& Feed Dealers association will attend- 
the fifty-ninth annual convention of that 
O-ganization June 27 and 28 at the Desh- 
lec-Wallick hotel, Columbus, Ohio. Talks 
by leaders in the industry will feature the 
program and there will also be several 
sessions devoted to roundtable discussions 
of problems existing in the industry. 


An added feature of the convention will 
bz offered June 26 when a grain grading 
school is held at the hotel. The school will 
be in charge of W. B. Combs, chief mar- 
keting specialist of the United States de- 
partment of agriculture, Chicago. 

Instruction will be free to every one 
who cares to attend but W. W. Cummings, 
association secretary, has urged that all 
those planning to be present make their 
reservations in advance since only a limit- 
ed number of individuals can be accom- 
modated. 

A feature of the sessions on June 26 
will be a banquet in the evening at which 
Ray Bowden, executive vice-president of 
the Grain & Feed Dealers National asso- 
ciation will be the principal speaker. He 
is expected to divulge many inside facts 
on legislation at Washington. 

Other speakers who will offer interest- 
ing messages during the two-day meeting 
include C. D. Sturtevant, Bartlett Frazier 
Co., Chicago; Dr. K. J. Seulke, A. E. 
Staley Mfg. Co., Decatur, Ill.; Harry 
Hunter, secretary of the American Corn 
Millers Federation, Chicago, and G. L. 
Patchin, secretary of the Appraisal Serv- 
ice Co., Minneapolis, Minn. 
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New Ideas in Poultry Nutrition 


Progress Industry 


e Address at Feed Manufacturers Convention 


By DR. L. C. NORRIS 


Cornell University Experiment Station 


‘Jp OULTRY nutrition is now a science 
as well as an art. The science of 
poultry nutrition began to develop 

in a slow manner about fifteen years ago. 
Since then its development has been pro- 
ceeding at a faster and faster pace until 
at the present time it is almost impossible 
even for those people who specialize in 
this field to keep track of all the new de- 
velopments and discoveries that are being 
made. 

It is my belief that the discovery in 
1922 by Hart and his associates of Wis- 
consin University that leg weakness (rick- 
ets) in chicks is prevented by including 
cod liver oil in the ration had much to do 
with initiating the rapidity of movement 
in poultry nutrition. 

Research in Vitamins 

The most fertile field of work has been 
perhaps that of the vitamins. Several vita- 
mins were discovered by means of this 
work before their need by other animals 
was suspected. The vitamins required by 
poultry include vitamins A, B, B:, D, E, 
G (riboflavin), K, the chick antidematosis 
vitamin (chick antipellagric vitamin or fil- 
trate factor) the antigizzard erosion fac- 
tor, the anti-encephalomalacia factor, and 
finally the new growth and reproduction 
factor recently discovered at Cornell. 
Among the vitamins or factors not re- 
quired by poultry, or not yet known to 
be required, are vitamins C, Be, factor W 
and the grass juice factor. The essential 
fatty acids are also not yet known to be 
required by poultry. 

Not so long ago it was felt by some 
people that the amount of vitamin A be- 
ing supplied in poultry rations was in- 
sufficient for the maintenance of maximum 
vitality and livability. This opinion was 
supported in part by the early work of 
the Texas agricultural experiment station 
in which results were obtained showing 
that a very large amount of vitamin A 
was required to enable a hen to produce 
eggs of highest vitamin A content. 

The vitamin A requirement of chicks 
seems to be somewhat less than this. Good 
growth, freedom from symptoms of vita- 
min A deficiency and excellent livability 
have been obtained by feeding 150 U.S.P. 
units of vitamin A per 100 grams of ra- 
tion. However, since this does not supply 
sufficient of the vitamin for storage to 
take place in the liver, it is felt that chick 
rations should contain at least 300 to 400 
units of vitamin A per 100 grams of ra- 
tion in order that the pullets may enter 
the productive period with adequate re- 
serves of the vitamin. 

The quantity of vitamin A required by 
chicks and hens is much less than that be- 
ing fed in general at the present time. It 
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M EMBERS of the American Feed Manufacturers association, gathered 


350 strong, celebrated one of the best conventions in their history 

at French Lick Springs hotel, French Lick, Ind., June 9 and 10. 
Expressing confidence in the progress made by the organization during 
the past year, the manufacturers retained all of their officers who are 
A. F. Seay, Purina Mills, Inc., St. Louis, Mo., chairman of the board; 
Cc. C. Lewis, Park & Pollard Co., Buffalo, N. Y., vice chairman; Ralph M. 
Field, Chicago, president, and Warren R. Anderson, Milwaukee, Wis., 
treasurer. New directors chosen were Frank Sheets, Sheets Elevator Co., 
Cleveland, Ohio; Troy Cox, Albers Bros. Milling Co., Seattle, Wash., and 
W. R. Frost, Eastern States Cooperative Exchange, Buffalo, N. Y. Those 
held over for another term include C. A. Coddington, Beacon Milling Co,, 
Inc., Cayuga, N. Y.; C. B. Fretwell, Spartan Grain & Mill Co., Saprtanburg, 
S. C.; H. L. Hammond, Chas. M. Cox Co., Boston, Mass., and Searle 
Mowat, Larrowe Milling Co., Detroit, Mich. Holdover directors are Mr. 
Seay and Mr. Lewis, R. E. Barinowski, Feedright Milling Co., Augusta, 
Ga.; W. P. Bomar, Universal Mills, Fort Worth, Tex.; P. W. Chichester, 
Dietrich & Gambril, Inc., Frederick, Md.; J. B. DeHaven, Allied Mills, 
Inc., Chicago, Ill.; Ellis T. Early, Early & Daniel Co., Cincinnati, O.; H. 
Roy Eshelman, John W. Eshelman & Sons, Lancaster, Pa.; L. R. Hawley, 
Quaker Oats Co., Chicago, Ill.; J. W. Keller, Pratt Food Co., Philadelphia, 
Pa.; O. A. McCrea, Pillsbury Flour Mills Co., Minneapolis, Minn.; H. L. 
McGeorge, Royal-Stafolife Mills, Memphis, Tenn.; O. M. Straube, Nutrena 
Mills, Inc., Kansas City, Kansas and W. D. Walker, Arcady Farms Milling 


Co., Chicago, Ill. 


is not at all unusual for mash mixtures 
to contain from 1800 to 2200 units of 
vitamin A per 100 grams, this quantity of 
vitamin A being supplied by yellow corn, 
alfalfa meal and fish oil. In spite of the 
fact that vitamin A undergoes a progres- 
sive rate of destruction during storage 
both in the separate ingredients and in 
the mixed feeds the margin of safety is so 
wide that there is little danger of en- 
countering vitamin A deficiency in prac- 
tice. 

Striking improvement has taken place in 
the last two years in the quality of alfalfa 
meal as a source of vitamin A. It was 
found originally that sun-cured alfalfa 
nftal contained from 10 to 15 units of vi- 
tamin A per gram and dehydrated alfalfa 
meal from 60 to 100 units. Now it is 
possible to get sun-cured meal occasion- 
ally that is much richer in vitamin A than 
just indicated and dehydrated meal con- 
taining from 200 to 250 units per gram. 
At the present time it appears entirely 
feasible to limit purchases of alfalfa meal 
to that containing at least 165 units of 
vitamin A per gram. 

The vitamin B requirement of chicks 
has been studied at Wisconsin university. 
It was found that 20 to 25 Int. units of 
vitamin B per 100 grams of ration protect- 
ed chicks against polyneuritis, the spastic 
condition resulting from vitamin B defi- 
ciency. When crystalline synthetic vita- 
min B was used, 60 to 80 micrograms per 
100 grams of ration was sufficient to pro- 
tect against this deficiency. The require- 


ment for vitamin B was found to be re- 
markably constant. 

Using these results and a recent report 
on the vitamin content of foods from the 
United States department of agriculture 
as a basis, rough calculations on the ade- 
quacy of poultry rations in vitamin B can 
be made. It appears from these calcula- 
tions that the average poultry ration con- 
tains at least three times as much vitamin 
B as is required to protect chicks against 
the development of polyneuritis. The oft- 
repeated statement that poulry rations 
containing the usual quantity of cereals 
and their by-products are more than ade- 
quate in vitamin B seems to be substan- 
tiated. 

The requirement of poultry for vitamin 
Bs has not yet been studied in a quanti- 
tative manner. If the disease resulting 
from a lack of this vitamin is distinct from 
nutritional encephalomalacia, it apparently 
does not occur in the field. In my opinion, 
however, the evidence of the non-identity 
of these nutritional deficiency diseases is 
not convincing. Both diseases are ob- 
tained on diets that are quite comparable 
in nature and both are prevented by a 
number of the same feedstuffs. In view of 
the nature of the two diseases, the possi- 
bility has occurred to me that vitamin Bs 
deficiency is the acute form and nutrition- 
al encephalomalacia the chronic form of 
the same deficiency disease. ee 

The latter disease does occur some- 
times in the field. The cases are sporatic 

(Continued on Page Fourteen) 
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Every man can ‘depend upon that 
which is proven... 


Buy quality and save on quantity... 


A product is only as reliable as its 
manufacturer ... 


Here are three good business axioms to follow 
whether you buy suspenders or cod liver oil. If 
it's cod liver oil .. . GORTON’S “GP” fulfills all 
three with plenty to spare! 


“GP” assures the feed dealer and poultryman 
complete protection because it’s a fortified cod 
liver oil containing a minimum of 400 A. 0. A.C. 
chick units of Vitamin D and U.S. P. Units 
of Vitamin A in every gram! 


The use of “GP” will assure growth promotion 
and disease resistance and both you and your 


customers will have greater confidence in your 
mashes. 


Buy Gorton’s “GP” ... make your feeds 
VITAMIN PROTECTIVE! 


We are fully equipped to do a complete feed jobbing 
business and solicit your inquiries by letter or wire. 


MILL FEEDS - LINSEED OIL MEAL - COTTON SEED MEAL 
SOY BEAN MEAL 


WE ARE ALSO HEADQUARTERS FOR BEET PULP 


JOBBING DIVISION 


OF FARM SERVICE COMPANY 
DIVISION OF GENERAL MILLS, INC. 


407 So. Fourth St. Main 8317 Minneapolis, Minn. 


MICHIGAN 

John Wassman has leased the old 
creamery building, Hartford, and has 
opened a feed store. Harry Bigelow has 
been appointed manager. 

Lewis Blasen and William Garfield have 
taken over the management of the Huhn 
flour and feed mill. 

Kenneth Lehman, Muskegon, has pur- 
chased the feed and supply business op- 
— by Raymond Slates & Son at Shep- 

erd. 

Manchester Mills, Manchester, are now 
operating a feed plant. 

Thomas Corner has been appointed 
manager of the former Alma Roller Mills 
plant, Alma, recently purchased by the 
Central Michigan Co-operative Elevator 
Co. 


HOLD DEALER MEETING 

Haynes Milling Co., Inc., Portland, Ind., 
was host to a large group of its dealers 
at a banquet held at the Portland Coun- 
try club, May 13. S. D@ Hollett, Swift & 
Co. feed department, Chicago, reviewed 
the history and growth of his firm and J. 
E. Sams, Blatchford Calf Meal Co., Wau- 
kegan, Ill., told how to “build a business”. 
A special chicken dinner was served from 
the 1938 spring birds grown in the Haynes 
company’s offices. Singing by a quartet 
and feats performed by a magician com- 
prised the entertainment. E. M. Haynes, 
president and general manager of the com- 
pany, closed the banquet with a message 
of appreciation for past cooperation ex- 
tended by the dealers. 


Baby Chicks Help Boost 
Bolger’s Feed Sales 


McHenry County Farmers Co-operative 
association, West McHenry, IIl., has de- 
veloped its baby chick business to a point 
where they sell 35,000 chicks a season, 
according to John A. Bolger, president. 

Last season the concern sold seven car 


Bolger keeps this place humming. 


loads of starting and growing mash. One 
of the best ways to boost their starting 
mash, Mr. Bolger says, is with their live 
baby chick display. 

The firm can raise 3000 chicks in the 
batteries they maintain. These chicks are 
sold at two weeks of age and another 3000 
are started. 

“The chicks are started on our mash,” 
Mr. Bolger says. “Naturally when they 
are purchased we influence the purchaser 
to continue raising them on our brand 
mash.” 

The concern also does a fine business 
in pig and dairy feeds and seeds. In ad- 
dition to Mr. Bolger, officers of the firm 
are John Olbrich, vice president and Ed 
Kuecker, secretary. 
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Cditorial Comment 


DON’T GIVE UP Thousands of youths, among them perhaps your own 
UNTIL YOU GET IT son and daughter, are emerging this month from 

their academic molds to conquer the world. We can 
see many of them fondling their treasured diplomas which they hope to present 
for ready admittance to fame and fortune at the first door of their job-seeking 
journey. We can feel with them the mounting disappointment as each suc- 
ceeding trial brings the realization that an America, overstuffed with natural 
resources and wealth, no more hands its turkey out on a platter. 


Some of them will hopelessly resort to the generosity of the family larder; 
others will quickly transform hope into determination and persistence, resolved 
that they will go to work if they must create jobs for themselves. 


For that is the American spirit. This is the new generation that must learn 
early to profit by that great master of experience under whose tutorship the 
wiser of us have been willing charges. 


This is the same country that gave many of us, even without the benefits of 
higher education and training, an opportunity to achieve our goal. It is the same 
nation, muddled temporarily perhaps by our politicians and our theorists, but 
fundamentally resting on the same bed rock. 


We who have been engaged in business or regularly employed during the 
past decade have probably found the going a little harder; the selling up hill; 
the profits more slim. But there are no boards on our windows, no vacant 
chairs at the posts we occupied. If we did fail, we did not quit. We tried 
again. 


The best farming is still to be done; the greatest inventions are still taking 
the form of reality in the fertile brain of our restless young. 


Business genius will find expression; new stacks will rise from the ruins of 
antiquated industries. Yes, America is still the land of opportunity. 


And so to young America we say, “don’t give up until you get it.” 


EMIL J. BLACKY 
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USTOMERS—and there are many 

of them—who visit the Fred D. 

Wikoff Co. feed store and ware- 
house, Red Bank, N. J., can reach out, 
touch and inspect every item offered for 
sale. Displays are so well arranged that 
everything is in full view and easily acces- 
sible to the shopper. 

This splendid arrangement of merchan- 
dise has been responsible for a steadily in- 
creasing volume of sales and has created 
for the store the reputation of “head- 
quarters for every farm need.” The floors 
and shelves and all items on display are 
kept meticulously clean and the inside 
of the store and the window displays give 
the impression of extending a glad hand 
of welcome to all who pass. 

Front and Center 

“Our firm,” said Harry Malchow, treas- 
urer of the company, “has been a real 
believer in neatness and well-arranged dis- 
plays since it was founded. We handle 
a great variety of products and we realize 
that nothing can sell itself if concealed on 
a shelf or if stacked in a jumbled heap 
in a corner.” 

The Wikoff feed store is located at 19 
Front street in the downtown section of 
Red Bank. A large warehouse is main- 
tained in a less congested section of the 
city. This building is two stories high, 150 
feet long and about 50 feet wide. Sales 
are made from the warehouse to farmers 
who drive to town with their trucks or 
bring in grist to be ground. 

Two well known lines of commercial 
feeds are handled. The firm also produces 
its own line and mixes rations to formula 
for the farmers. Machinery operated in- 
cludes a large grinder and two one-ton 
mixers. 

The neatness of its store and warehouse 
is reflected in the nine trucks which the 
company operates. All are painted a 
Dutch blue and the wheels are a contrast- 
ing red. No truck is ever permitted to be 
seen on the streets of the town or the 
country highways with a streak of mud 
or dust upon it. Every summer the entire 
fleet is given a new coat of paint. Each 
of the trucks carries a sign. 

“We feel that cleanliness in our equip- 
ment as well as our store and our mer- 
chandise is our greatest advertisement,” 
Mr. Malchow declared. “A neat appear- 
ance builds confidence in our firm and in 
our products.” 

Let Customers Feel 

Within the downtown store it is not un- 
common to see three or four customers 
reaching into open sacks of feed or seed 
and inspecting the contents. Bags, bins 
and jars are placed well to the front of 
the store. 

“When a customer buys a product,” 
maintains Mr. Malchow, he is not pur- 
chasing the outside of the sack or package 


Note how the Fred D. Wikoff Co. arranges its 


inspect and handle the numerous items on display. Looking at the camera are, left to right, Jim 
Morford, Harry Malchow and Frieda, the office sunshine. 


but he wants to see and feel what is in- 
side.” 

The firm does a large volume in pet 
foods and especially emphasizes dog ra- 
tions. Red Bank is a resort section as well 
as a farm shopping center and most of the 
wealthy people keep dogs. Catering to 
this type of trade has resulted in the de- 
velopment of a profitable pet department. 

Most of the advertising done by the 
company is confined to direct mail and 
the distribution of manufacturers’ litera- 
ture. Newspaper space is used on occa- 
sions to feature seasonal items. 

Feed and other products are delivered 
to all parts of the county in which Red 
Bank is situated. Two salesmen are con- 
stantly out in the territory calling on 
trade. They act as service men as well 
as order takers and are conversant with 
the feeding problems of the farmer. 

B. L. Atwater, secretary of the firm, 
recently developed a product which 
evolved from the demands of the farm 
customers. They wanted a whitewash dis- 


@ WALTER BUELKE has joined the 
sales staff of the animal foods department 
of the Borden Co., New York, N. Y. He 
is well known in the milk products indus- 
try and will represent the firm on Flaydry 
in the Central West. 


ae 


@ CHARLES KIESER, manager, special 
products division, the Borden Co., New 
York, N. Y., is back at his desk after suf- 
fering from a throat infection which con- 
fined him to his home for several weeks. 
@ ROSS L. BAIRD, Carthage, Mo., has 
purchased the Boone Grain Co., Boone, 
Ia., from E. M. Samuelson, the founder. 
The business will henceforth be operated 
as the Baird Grain Co. and plans are be- 
ing made to construct a warehouse adjoin- 
ing the elevator for the storage of flour 
and feed. 


merchanaise to mahe it eas, for the customers to 


infectant which had the odor of pine and 
after much experimenting and test trials 
it was put on the market. The product, 
known as Pine White, is now sold to other 
feed dealers as well as to the farm trade 
in the Wikoff store territory. 

Now celebrating its 41st year in busi- 
ness the company is continually expand- 
ing its territory and adding new lines of 
merchandise. Fred Wikoff founded the 
firm in 1897 and in 1916 he incorporated, 
taking in his son, William, who is vice 
president and Mr. Malchow and Mr. At- 
water. aot 

‘“‘We have been in business a long time,” 
said Mr. Malchow, “but we still admit 
there is always something new to learn. 
It is our ambition to keep abreast of the 
times, to give our customers reliable 
brands of merchandise at a fair price, and 
to keep our products constantly at their 
fingertips with good displays. Maybe this 
is just a simple formula, but it has helped 
us make progress and to stay in business 
even during the leanest years.” 


@ HERMAN NISSEN has been appoint- 
ed manager of the Mueller feed and seed 
store, Maquoketa, Ia. The establishment 
is owned by J. F. Mueller who also op- 
erates a store at Calamus, Ia. 
@ READING MILLING CO., has pur- 
chased the feed business of F. S. Wertz 
& Son, Reading, Pa. F. S. Wertz, presi- 
dent, is retiring while Paul B. Wertz, sec- 
retary, is remaining with the new owners 
as manager. The Wertz brands and trade 
marks will be continued. 
HAY CONVENTION 

The National Hay association will hold 
its annual convention at Fort Wayne, Ind., 
July 5 and 6. Fred K. Sale, secretary and 
treasurer, who is directing program ar- 
rangements, reports good prospects for a 
record attendance. 
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t’s pay day for dealers! 
THE NEW 


AILOR- 


Oats Feeding 


A plan that Feeders like because it feeds cheap oats, 
saves corn, saves money yet it will give you bigger 


sales volume and greater PROFITS - - 


SARGENT 


MINRAL MEAT MEAL 


Minral Meat Meal 


gives you 
MUCH GREATER 


PROFIT THAN 
TANKAGE 


It retails close to tankage 
prices, yet feeds much farther, 
and you can sell many times as 
much as you would ordinary 
mineral. 


Take Advantage of 
Big Sales 
Campaign 
Supporting Tailor-Made 


Minral Meat Meal Feeding 
Program 


— Four leading radio stations. 

— Quarter page ads in farm 
papers. 

— Newspaper advertising cam- 
paigns. 

— Direct mail to feeders. 

— Posters, cards, mailing 
pieces. 
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OG PRODUCERS everywhere are talking about 

the new, sensational TAILOR MADE Minral 

Meat Meal and oats feeding plan. The plan is 
just this — the feeder feeds his ground oats and Minral 
Meat Meal for the first 90 days. Then for the last 90 
days he fattens hogs with corn and Minral Meat Meal 
producing lean, hard, heavy pork — the kind the packers 
want. 
By using Minral Meat Meal for balance, the farmer can 
substitute cheap oats for corn. He has lots of oats—and 
will have LOTS MORE. Sell him the balancer that will 
enable him to feed out those oats, and YOU CASH IN 
on it. 


It’s new, it’s popular. It’s going over like wildfire. 


INVESTIGATE! 


Tear Out This Ad! 
WRITE TODAY! Get FREE particulars and our special 


introductory offer on Minral Meat Meal and the new 
TAILOR MADE PLAN, as well as full information on the 


full line of Sargent money-makers. There is no obligation. 


SARGENT 2«CoO., Des Moines,lowa 


“Nearly Half a Century of Quality Feeds” 
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Progress of Poultry Industry 
Speeded by Science 


(Continued from Page Nine) 


and offhand appear to be related to some 
unknown seasonal effect upon the amount 
of the anti-encephalomalacia factor de- 
posited in cereals. Usually the more rapid- 
ly growing chicks are the ones affected. 
If the disease should become serious in 
any season, it might become advisable to 
add a small quantity of roasted ground 
soybeans to chick mashes during that por- 
tion of the rearing season in which most 
of this disease develops. 
Vitamin D for Chicks 

The vitamin D requirement of chicks 
and hens has been studied by several 
groups of workers and results have been 
obtained which are in good agreement. The 
minimum amount of vitamin D required 
to prevent rickets in chicks is approxi- 
mately 20 U.S.P. units per 100 grams of 
ration while that of laying hens is in the 
neighborhood of 60 U.S.P. units per 100 
grams of ration. It is not surprising that 
laying hens need more vitamin D than 
chicks in view of the very large amounts 
of calcium which they must metabolize 
for egg-shell formation. 

In practice it is wise to supply chicks 
with about 40 units of vitamin D per 100 
grams of ration and hens with at least 80 
units in order to provide a necessary mar- 
gin of safety against variation in breed, 
strain and individual requirement. In the 
case of laying hens I am not sure but 
that it would be better to provide 100 
units of vitamin D per 100 grams of ra- 
tion, since occasional complaints are ob- 
tained from the field that egg breakage is 
too great on the 80 unit level. This is per- 
haps due to the fact that many poultry- 
men are now getting considerably better 
winter egg production than was obtained 
in the original work on the vitamin D re- 
quirement of laying hens. ; 

One of the interesting developments of 
the last few years is the trend toward the 
use of fish oils more highly potent in vita- 


min D than cod liver oil or sardine oil.. 


This has necessitated the use of the chicks 
for determining the vitamin D potency of 
these oils, since they are frequently less 
potent rat unit for rat unit when fed to 
chicks than cod liver oil. No fish oil which 
is not known to be a pure cod liver oil 
or a pure sardine oil should be used in 
poultry rations at the present time unless 
its potency is guaranteed in A.O.A.C. chick 
units. 
Observations on Vitamin E 

The hen is one of the few animals which 
has been shown to require vitamin E for 
reproduction. This was demonstrated by 
feeding hens a ration in which all the vita- 
min E was destroyed by a special proce- 
dure. After being fed this ration for a 
considerable period of time the eggs failed 
to hatch until the hens were fed 2 cc. of 
wheat germ oil per hen per day. There is 
no experimental evidence of which I am 
aware, however, which shows that present- 
day good poultry rations are deficient in 
this vitamin. In general excellent hatch- 
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ability of fertile eggs is being obtained 
when the hens are fed a breeders ration 
otherwise adequate. 

Vitamin E is one of the most stable 
v:tamins known except in the presence of 
rancidity. Rancidity develops as a result 
of oxidative reactions. In feedstuffs these 
are retarded by the presence of natural 
antitoxidants. By making use of freshly 
milled feedstuffs and through a reasonably 
rapid movement of mixed feeds from mill 
to poultry farm these destructive oxida- 
tive reactions, in my judgment, can be 
held to a minimum. 

Recently it has ‘been reported that vita- 
min E cures and prevents range paralysis 
or neurolymphomatosis. The results upon 
which this report was based have not yet 
been published in detail nor have they 
been substantiated insofar as I know by any 
of the experiment stations. At Cornell we 
have attempted to cure range paralysis by 
means of biologically assayed cold-pressed 
wheat germ oil both by injection and by 
supplying it orally. Up to the present time 
we have not succeeded in getting curation 
by either of these procedures. In view of 
the conflicting nature of these results it is 
evident that more research work is needed 
before the problem of a possible deficiency 
of vitamin E in poultry rations is solved. 

Vitamin G Requirements 

The vitamin G or riboflavin requirement 
of poultry we have studied intensively at 
Cornell university. The results have been 
expressed in chick units, the unit being 
defined as the growth response obtained 
by feeding one microgram of riboflavin in 
connection with a basal ration complete in 
all other known nutritive essentials. The 
results of the studies showed that chicks 
require in the neighborhood of 290 units 
of vitamin G per 100 grams of ration dur- 
ing the first eight weeks of life in order 
to grow normally and that breeders require 
approximately 230 units per 100 grams of 
ration in order to produce eggs that hatch 
normally. It was found that less vitamin 
G is needed for egg production than for 
hatchability. 

Recent work at the Ohio agricultural 
experiment station has shown that nutri- 
tional leg weakness (curly toe paralysis) 
is prevented by feeding chicks synthetic 
riboflavin. This has been confirmed by a 
number of experiment stations including 
Cornell. In our work, however, some dis- 
crepancies have been encountered which 
lead us to believe that riboflavin is not the 
only factor concerned in the prevention of 
nutritional leg weakness. 

At the present time the chief sources of 
riboflavin for fe®ding poultry are milk 
by-products. Alfalfa meal, particularly al- 
falfa meal made from immature alfalfa, is 
also good source of riboflavin, being ap- 
proximately equal to dried skim milk in 
this respect. The quantity of alfalfa ‘meal 
which can be fed to layers is limited of 
course because of the effect upon egg yolk 
color. The possibility of using more alfal- 
fa meal in rations for rearing pullets, how- 
ever, needs further exploration. If feasi- 


Mr. Seay, Purina ‘Mills, Inc., St. Louis, Mo., 
was reelected chairman of the board of the Ameri- 
can Feed Manufacturers at the annual convention 
in French Lick, Ind. He is a veteran feed man and 
member of the organization. 


ble, the larger use of alfalfa meal should 
not only make for slightly lower feeding 
costs but also produce a pullet with better 
pigmentation. 

Substitutes for milk as a means of sup- 
plying vitamin G are beginning to appear. 
Several of these are yeast products re- 
sulting from the manufacture of beer, al- 
cohol and carbon dioxide. The possibility 
of obtaining a good source of vitamin G 
as a by-product from the manufacture of 
distilled liquors is also excellent. Several 
products have also been put out as car- 
riers of vitamin G which are not by-prod- 
ucts in that they carry the entire manufac- 
turing and selling cost. All this offers 
promise that there will be no shortage of 
vitamin G carriers as a result of the more 
extensive use of milk by-products in hu- 
man foods. 

One of the striking discoveries in poul- 
try nutrition in recent years is that chicks 
require a factor, now called vitamin K, 
in order to maintain the normal clotting 
time of the blood. In the absence of this 
vitamin chicks bleed to death from any 
injury causing a rupture of blood vessel 
walls. The hemorrhagic disease resulting 
from a lack of this vitamin does not occur 
in the field, due to the fact that feedstuffs 
containing the vitamin are already in wide 
use. 

In spite of this the results of the dis- 
covery of vitamin K have practical value. 
The vitamin is fat soluble. It is found in 
large amounts in alfalfa meal. By omit- 
ting alfalfa meal from the ration and us- 
ing meat scrap and fish meal’ completely 
fat extracted it would be possible to obtain 
the hemorrhagic disease. This danger can 
now be avoided. 


Editor’s Note: A second installment of 
this address in which Dr. Norris reveals 
new discoveries on manganese and other 
feeding ingredients for poultry will be 
published in the July issue of The: Feed 
Bag. Be sure to watch for and read it. 
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Vv Reproductive Dew 
V Early Maturity 


V Disease Resistance 


V Egg-Laying Profits 


PUSH VITAMIN E RE-ENFORCED 
STERLING GROWING MASHES 


Don’t let feeding stop at eight weeks. By that time, on a 
good starting mash, chicks should be safely over the first 
hurdle—but the vital growing and maturing period still lies 
ahead. A good start is important—but it takes the proper 
follow-through to make a good start a profitable finish. It’s 
up to you to keep your customers from sacrificing these early 
gains—up to you to steer them clear of false summer feeding 
economies. You sold them on chick mashes and helped lower 
chick mortality. Now, sell them Sterling growing mashes for 
disease resistance—for early maturity—for more profitable egg 
laying records in the fall. 


Now is the time to feature Sterling all mash Chick Starter 
and Grower and Sterling all mash Growing Ration. These 
vitamin-blended feeds are mixed to make summer feeding 
thrifty and profitable. Every feeding element that growing 
chicks need—vitamins, minerals, proteins—they get in Ster- 
ling. Every sack is fortified with vitamin E, the feeding factor 
that promotes early maturity—that helps to assure complete 
reproductive development—that has demonstrated its ability 
to build resistance to deadly range paralysis. 

Sell the feeds that grow full-fledged layers faster and cheap- 
er. Sell Sterling growing mashes! 


NORTHRUP, KING CO. 


Minneapolis, SINCE 1884 Minnesota 


NORTHRUP, KING & CO., 1500 Jackson St. N. E., Minneapolis, Minn. 


Please mail me without cost or 
obligation your vitamin booklet: Firm... 
“Questions and Answers on Vita- 
min E and Other Vitamins”. Also Individual 
information about your Sterling 
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CONVENTIONS HELP 
Teacher: “I see you are getting better 
marks lately. How’s that?” 
Dealer’s Son: “My dad’s on a trip so 
I do all the work myself.” 
* * 
PRACTICAL EVIDENCE 
Judge: “The evidence shows, Mrs. 
Grizzly, that you threw a rolling pin at 
your husband.” 
Mrs. Grizzly: “It shows more than 
that; it shows that I hit him.” 
SOCIAL SECURITY 
Dealer: “How does it feel to be marry- 
ing an heiress?” 
Son: “Great, dad. Every time I kiss 
her I feel as if I were clipping the coupon 
off a government bond.” 


R 


ACKED KORN 


@ CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


Then there was the optimistic Indian 

who took everything for grunted. 
FUN COSTS MONEY 

Judge: “I fine you $1.10 for beating 
your wife.” 

Dealer: “You’re over charging me. It 
should only come to a dollar.” 

Judge: “That extra dime is for amuse- 
ment tax.” 


enhouse Henry 


YOU 


To Compare the 


DRIED WHEY 


For better growth, higher production, greater hatchability and 
coccidiosis control — all your mashes should contain Lacto-G. 


Lacto-G is not a by-product . . 


. it is made by a patented process, 
designed to produce only superior dried whey. 


Contains 50% 


more Vitamin “G,” 30% more milk minerals, 100% more lact- 
albumin, 174% more lactic acid and 38% more lactose. 


Get full information and attractive prices NOW. 


SUPREME BRAND 
CONDENSED BUTTERMILK 


“The Genuine Condensed Buttermilk in the Yellow Barrel’ 


SUPREME is pure condensed buttermilk, containing nothing but 


the elements Nature intended to be in milk. 
form as to color, analysis and consistency. 


It is absolutely uni- 
It is less expensive. 


Available in whole, half, quarter, and eighth barrels. 


Horbort. K. Clofine 


BULLETIN BUILDING 


PHILADELPHIA, PA. 


el6e 


POINT OF VIEW 

Salesman: “How do the stairs run in 
your new house?” 

Dealer: “When I’m upstairs they run 
down and when I’m downstairs they run 
up.” 

*x* * * 
ONE IS ENOUGH 

Mother: “Billie, sit down and tell your 
little sister a story.” 

Billie: “I can’t sit down, mother. I just 
told daddy a story.” 
* * * 

GOOD REASON 

Reformist: “I hope, little boy, that you 
do not sell your papers on Sunday.” 

News Boy: “No, ma’am. I aint big 
enough to carry the Sunday editions.” 

* * 

Professor Dizziwater says that women 
have cleaner minds than men on account 
of changing them so often. 

PORTABLE OIL WELL 

Joe: “I’m having a terrible time with 
my flivver.” 

Bill: “What’s the matter. 
run?” 

Joe: “On the contrary. I bought a car- 
buretor that saves 30 per cent of the gas, 
a timer that saves 50 per cent, a spark 
plug that saves 20 per cent and every time 


Won't it 


I drive ten miles my gas tank overflows.” 


* * 
HARUM-SCARUM 

A Sultan at odds with his harem 

Thought of a way he could scare ’em; 

He caught a live mouse 

Which he freed in the house, 

Thus starting the first harum-scarum. 

WOULDN’T BE BAD 

Nervous Suitor: “I er-er have been go- 
ing with your daughter for the past five 
years.” 

Father: “Well, whadda you want—a 
pension?” 

* * * 
EVERYTHING IS SO, SO 

Izzy: “What’s the difference between a 
sewing machine and a kiss?” 

Lizzie: “I know they’re different but 
you tell me.” 

Izzy: “One sews seams nice and the 
other seems so nice.” 

* * * 
CORNHAY WEAKLY NEWS 

Luke Haywell’s wife reports that her 
flowers are coming up quicker than ever 
this spring, thanks to the neighbor’s chick- 
ens and dog. 

Zeke Corntassel says that his wife al- 
ways darned his socks but his son married 
a modern girl who socks her darned hus- 
band. 

Mrs. Amy Tetterine is in a pickle, her 
husband being too dumb to live and not 
carrying enough insurance to be worth 
shooting. 
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Cooperate With Your Manufacturer 


Is Kirk Smith’s Advice 


© Operates Successful Poultry Feed Business 


EOPLE get into successful retail 

commercial feed distribution in a 

variety of ways. However, Kirk 
Smith, proprietor of Smith’s hatchery, 
Princeton, Ind., is possibly the only one 
who owes his start to rheumatism. 

“T was in the garage business,” he ex- 
plained recently, ““when rheumatism more 
or less incapacitated me for that sort of 
work. My father-in-law had been doing 
well in the hatchery business so I decided 
to try it myself. I have now been operat- 
ing this hatchery four seasons and have 
three and a half years’ credit in commer- 
cial feed merchandising. I sell one brand 
only, push that one brand for all I am 
worth, and starting with one-ton orders 
in those early weeks, now I order two and 
three carloads a month and am striving 
to reach that day when I can make a car- 
load a week my minimum distribution.” 

Likes the Feed Business 

Mr. Smith’s main trade is in poultry, 
dairy, and hog feeds. He sells a good vol- 
ume of poultry remedies, stoves, and other 
supplies. His hatchery has a capacity of 
61,000 eggs, doing both local and mail- 
order chick business. About 90 per cent 
of his chick trade is local. He also ships 
many hatching eggs. 

“T manage to keep busy,” he said. ““The 
hatchery and feed business calls for plenty 
of hustle, especially in a town like Prince- 
ton, less than 8000 population, boasting 
eight other commercial feed dealers. How- 
ever, if a man keeps right after it and 
likes the business, he can succeed. I like 
the feed business and it makes money for 
me.’ 

Mr. Smith is favored with a progressive 
farming section. Gibson county is one of 
the best in southern Indiana, raising large 
dairy herds, good poultry flocks and many 
hogs. He makes it a practice to know as 
many farmers as possible and to assist 
customers in making good with his brand 
of feed. 

“We live in an age when cooperation 
is a necessity,’ said Mr. Smith, “so I hold 
memberships in the International Baby 
Chick association and in our state poultry 
association because the hatchery business 
cannot make progress without organiza- 
tion. I belong to the chamber of com- 
merce and the Princeton Ad club because 
these bodies are boosting the city in which 
I live. 

Cooperates With Manufacturer 

When a man accepts the franchise of a 
great feed manufacturing company, he 
ought to cooperate with it and with its 
direct representative—the traveling feed 
salesman in the territory. This I try to 
do at all times and I can say that my 
company and the traveling salesman here 
certainly cooperate 100 per cent with me 
and, I believe, with all dealers who will 
make intelligent cooperation possible. So 
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long as dealers and feed manufacturer 
practice real teamwork in season and out, 
all concerned with the commercial feed 
business, including the ultimate consum- 
ers, will enjoy prosperity.” 

“T believe in regular newspaper adver- 
tising,” he declared. “It is highly import- 
ant to distribute the excellent advertising 
material prepared by the feed manufac- 
turer. Often commercial feed dealers for- 
get that all these display pieces prepared 
by high-priced advertising experts, cost 
money and plenty of it. Being ignorant 
of the effort and money given this work, 
they are inclined to greatly under-estimate 
its value and importance. If dealers all 
understood these things, there would be 
less fine advertising gathering dust and fly- 
specks every year. We utilize this mate- 
rial in direct mail, hand it to people who 
should be interested, trying to make every 
piece of advertising do what it was intend- 
ed to do.” 

Mr. Smith is another progressive mer- 
chant who sees possibilities in dog food 


@ RICE & WHALEY, INC., Buffalo, 
N. Y., has been oganized to operate a feed 
business. Capital stock is listed at $50,000 
and the incorporators are Frederick W. 
Whaley, Albert F. Rugenstein and Laura 
Spitz. 


NO CHECKEE, NO WASHEE 

Paul Whitman, Whitman Grain Co., 
Produce Exchange, New York, N. Y., 
doesn’t lead a famous orchestra and, 
therefore, contends he should not be ex- 
pected to pay the fiddler. The similarity 
between his name and that of Paul White- 
man has resulted in his receiving numer- 
ous bills for saddles, riding boots, suits 
and other items purchased by the King of 
Jazz. These are forthwith returned to the 
creditors with a polite notation reading 
“T wouldn’t mind paying Paul Whiteman’s 
bills if I also received his checks.” 


"Af 
.. 


Kirk Smith, who is shown at the right in his store, believes in taking full advantage of the many 
helps offered by manufacturers. He enjoys a fine volume of business. 


retailing. An effective way to advertise 
this product, he finds, is by handing out 
samples to the right people. He is a boost- 
er for good window advertising and has 
used colored chicks and ducks for this 
purpose to excellent advantage. He real- 
izes the wisdom of capitalizing upon the 
sentiment of holidays and special occa- 
sions. 
Farm to Farm Sales 

“We believe absolutely in farm-to-farm 
sales and delivery route idea,” said Mr. 
Smith. “We have three routes out of 
Princeton, work them aggressively, try to 
be a friend to all and the proposition has 
proven profitable. In addition, we deliver 
feeds elsewhere on order, charging 10 cents 
per mile one way. We manage to get 
along nicely with one truck.” 

“The feed business is a fine line,” he 
concluded. “I think the chronic complain- 
er needs trade education. He needs to 
study and work, to get off his swivel chair 
if he wants his share of the many potential 
sales awaiting the go-getter.” 


@ C. L. DUVALL, general manager, Ke- 
waunee Grain Co., Kewaunee, Wis., was 
elected mayor of the city by a landslide 
majority in the recent spring election. Mr. 
Duvall promises his urban constituents as 
fair a deal as he extends to his many farm 
customers. 


75 YEARS OLD 

The 75th anniversary of the United 
States Crop Reporting Service was cele- 
brated at Washington, D. C. the week of 
May 9. It was inaugurated in 1863 by 
Isaac Newton, first commissioner of agri- 
culture, appointed by President Lincoln in 
1862. The first crop report issued in May, 
1863, was compiled on the basis of returns 
from less than 2,000 farmers in 21 states. 
Today there are more than 200,000 volun- 
tary reporters submitting crop and live- 
stock schedules regularly to the depart- 
ment of agriculture. 


| 
i} 
| 
| 
| 
| 
| 
| 
| 
: 
4 
ie 4 
‘ 
j 
i 
» 
‘ 
“ 
j 
| 


Summer Display 


Last summer a Michigan feed dealer 
used an effective display to put across the 
message of feeding a grain ration while 
cows are on pasture. He obtained strips 
of sod with grass growing on it and ar- 
ranged this to form a green carpet at the 
bottom of his window. Several small card- 
board cutouts were placed at intervals in 
the foreground to give the appearance of 
a herd grazing. In the background ap- 
peared several sacks of a summer ration 
of commercial feed which the dealer han- 
dled. A large placard announced, “Your 
Cows Need Blank Feed in Addition to 
Pasture.” 


IN YOUR FEED 


Field Day 


In Michigan a progressive dealer each 
year selects one of his best customers and 
arranges to hold a field day at his farm. 
He obtains the cooperation of the county 


Di 


Help Your Customers Make More Profit 


Increase Your Sales With Quaker Feeds 


Calves must have a feed that builds blood, bone, healthy vigorous vital organs, 
muscular tissue, a healthy skin and hair—in every sense a building feed. 


@ Whether they be dairy calves or feeder calves they must have this good 
sound start. Schumacher Calf Meal does just that. It provides the needed 
phosphorus and calcium for bones, iodine to prevent goitre and promote 
proper functioning of the ductless glands. For best growth of young stock 
oats in some form must be supplied and Oatmeal is the base of this excellent 
growing feed. 


@ After four months of age Schumacher Calf Meal should be mixed with 
Sugared Schumacher Feed and continue to six months of age. 


@ Sugared Schumacher Feed—A Fitting Ration—has always been the out- 
standing feed for growing young cattle, fitting dry cows, a maintenance feed 
for bulls and horses and for fattening cattle 
and swine. It has no equal as a carbohy- 
drate base for dairy rations. 


@ Both feeds available in meal or pellet 
form. Sell these Schumacher Feeds and 
make profits for yourself and your cus- 
tomers. 


THE QUAKER OATS COMPANY 
Dept.32-F,141 W. Jackson Blvd.,CHICAGO,U.S.A. 


agent in getting speakers for the event. 
Records attained by the farmer’s dairy 
herd and poultry flock are put on display 
and due credit for the results are given to 
the dealer’s brand of feed. The afternoon 
is set aside for a picnic at which hot dogs 
and lemonade or beer is served and a base- 
ball game is arranged between two differ- 
ent farm localities. The idea has repaid 
its cost many times over in additional 
sales and new customers. 


Full Weight 


Down in Iowa a feed dealer believes in 
letting his customers know that he is ab- 
solutely honest. A sign above his counter 
scale reads: “Every pound sold here is 16 
ounces full, fair weight. If you doubt it, 
we will cheerfully reweigh any item and 
give it to you FREE if it is underweight.” 
Very few customers took advantage of the 
offer but it built complete confidence in 
the dealer’s honesty and made everyone 
feel assured of a fair deal on orders of 
tons of feed as well as pounds. 


Cream Pitcher 


The housewife and farmer associate 
feeds with milk. Realizing this a New 
York State dealer obtained a large lot of 
cream pitchers with an advertisement 
reading “Keep This Cream Pitcher Filled 
by Using Blank Feeds.” The pitchers, or- 
dered in quantity, proved to be inexpen- 
sive and were given away with every order 
of 200 pounds of feed or more. The stunt 
helped to bring many farm wives into the 
store and resulted in a nice increase in 
sales for the dealer. 


Easy Shopping 

Farmers are too busy to come to town 
during the haying season and are in no 
mood to be solicited by salesmen. A Mich- 
igan dealer has overcome this handicap by 
making it convenient for the customers to 
obtain necessary supplies of feed, fly 
sprays and other commodities. He pre- 
pares a direct mailing piece enclosing a 
convenient order blank and inserts an en- 
velope requiring no postage. In the letter 
which accompanies this material he an- 
nounces that he realizes this is a busy 
time and that he wants to co-operate in 
making it easy for the farmer to obtain 
his supplies. The dealer asks the customer 
to fill in the order blank, slip it into the 
return envelope and promises that the 
store’s delivery truck will drop the items 
off in his yard within 24 hours. “We will 
bill you and you can drop in and pay us 
after you have finished your haying,” adds 
the dealer as a further inducement. This 
stunt turned what would ordinarily have 
been a bad slump into a real busy season 
for the store. 
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Central Dealers Smash All Records 


“or Convention Attendance 


e Show Decided Interest in Nation’s Economics 


FHNHE Central Retail Feed association, 
long known for breaking records in 
achievement, lived up to its reputa- 

(ion at the 13th annual convention held at 

‘he Schroeder hotel, June 6 and 7. 

Like kernels of grain pouring down a 
chute the dealers descended upon Mil- 
waukee and established an all-time at- 
tendance mark for any gathering ever held 
in the history of the feed industry. Off- 
cial figures showed 769 registered, to 
which may be added those who did not, 
bringing the total well over 800. 

It was as spirited a convention at which 
a gavel ever fell. The dealers, many of 
them travelling hundreds of miles to at- 
tend, taxed the capacity of the meeting 
rooms and absorbed every word of the 
splendid array of speakers. They exhibit- 
ed an avid interest in predictions on the 
trend of politics, reflected a “we licked 
one depression, we can do it again” at- 
titude” and, when the serious aspects of 
the sessions were over, joined wholeheart- 
edly in having a good time. 

Knauf Reelected President 

W. N. Knauf, Knauf & Tesch Co., Chil- 
ton, Wis., was reelected president of the 
association at the board of directors meet- 
ing held immediately following the close 
of the convention. F. E. Parker, Fenni- 
more Farmers Warehouse Co., Fennimore, 
Wis., was chosen as vice president and 
Colby Porter, C. S. Porter, Fox Lake, 
Wis., was named secretary and treasurer. 
David K. Steenbergh Milwaukee, manag- 
ing editor of The Feed Bag, was retained 
as executive secretary for the 14th con- 
secutive year. 

New directors chosen were M. E. Shurt- 
leff, Shurtleff Co., Elgin, Ill.; James Kee- 
gan, Keegan Bros., Richland Center, Wis., 
and Paul Gebert, Jr., Lincoln Mill, Mer- 
rill, Wis. 

E. S. Terry, Stratton Grain Co., newly 
elected president of the Milwaukee Grain 
& Stock Exchange, had the honor of wel- 
coming the largest delegation of feed men 
ever assembled. He said that although 
this was the 13th annual convention of 
the association it might be looked upon 
as the “lucky 13th because luck has cer- 
tainly been with this organization since it 
was founded 13 years ago.” 

F. E. Parker, Fennimore Farmers Ware- 
house Co., Fennimore, Wis., responded to 
Mr. Terry’s address and commended the 
Milwaukee Grain & Stock Exchange for its 
spirit of cooperation. 

That we are passing through a period of 
change not only in the life of the nation 
but in our industries as well was the mes- 
sage of W. N. Knauf, president of the 
association. 

“Nobody,” he said, “is as close to the 
farmer and nobody enjoys his confidence 
as implicitly as the feed man. His pros- 
perity and ours are so closely linked that 
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when one goes down the other goes down 
with him. There should be no hesitancy 
on the part of the feed men in discussing 
present-day economic problems with his 
customers.” 

Mr. Knauf warned against the dangers 
of increasing taxes, and the “unnatural 
shifting of agricultural production due to 
political programs.” He also called atten- 
tion to the new markets being developed 
for farm products for industrial purposes 
and urged dealers to encourage their cus- 
tomers to raise crops suited for these new 
developments. 

Can’t Control Markets 

In a straight from the shoulder talk 
punctuated with good humor Phil S. Han- 
na, editor, Chicago Journal of Commerce, 
Chicago, Ill., analyzed the present eco- 
nomic situation. 

“You can’t control the primary trend 
of markets,” he declared. “You can cre- 
ate little waves on the surface by manip- 
ulation but you cannot stem the tide. 
Business will always follow the world 
curve. Our Uncle Sam is trying to control 
this tide but his spending philosophy is 
going to run its course. A reverse is bound 
to come.” 

Mr. Hanna branded the wage and hour 
bill as a movement that will result in high- 
er prices to the consumer and the killing 
of trade and cited as an example condi- 
tions in the anthracite coal industry where 
shorter hours and increased pay were es- 
tablished by labor union demands. 

He also added that the agricultural bill 
to reduce acreage and create scarcity will 
result in less shipments on the railroads, 
reduction of employees in industry as well 
as on the farms and more people on relief. 


WILLIAM N. KNAUF 


“Prosperity,” he said, “is based on the 
tonnage that comes out of the ground and 
not on dollars. The government is follow- 
ing the old formula of trying to get some- 
thing for nothing. We have tried to dis- 
courage trade by every known means. If 
you think our government deficit now is 
large, wait until you see the figures in 
1939. 

Mr. Hanna’s address was followed by 
the report of the secretary and treasurer 
of the association which revealed a healthy 
growth and sound financial condition for 
the organization. 

Receive $5.00 Each 

Cash attendance prizes of $5.00 each 
were presented to F. B. Spry, W. J. Spry 
& Son, Chili, Wis.; Norman Skornicka, 
Denmark Flour Mills, Denmark, Wis.; 
O. P. Gossett, Consolidated Products Co., 
Danville, Ill.; Fred Keppeler, Farmers 
Equity Cooperative Co., Plymouth, Wis., 
and Albert Skornicka, Denmark Flour 
Mills, Denmark, Wis. 

At the opening of the afternoon session 
Ralph Ammon, acting director, Wisconsin 
department of agriculture and markets, 
Madison, Wis., urged feed dealers to help 
sell their department of agriculture to the 
farmer. He emphasized the fact that the 
department and the feed industry were 
“partners in service.” Mr. Ammon also cit- 
ed the work of the department in the dairy 
industry and its efforts on behalf of main- 
taining highest quality in Wisconsin prod- 
ucts. He added that the aim was one of 
services rather than a policing job. 

Packed elbow to elbow, feed dealers and 
their wives and guests jammed the meet- 
ing room to hear Dr. Glenn Frank, editor, 
Rural Progress, Chicago, and an interna- 
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tionally famous educator and economist. 

His address which was quoted in newspa- 

pers in all parts of the country is pub- 

— on page 22 of this issue of The Feed 
ag. 

The itinerant trucker was blamed for 
much of the poor quality of seed which 
has found its way to the farms in the 
message of O. S. Aamodt, chairman of the 
agronomy department, University of Wis- 
consin, Madison, Wis. 

“This problem,” he explained,” has been 
aggravated in recent years. Quantities of 
seed move by truck across state lines and 
may or may not be properly labeled. These 
lots are usually properly labeled when dis- 
tributed by a reputable seed house or 
grower but are not always properly labeled 
when distributed by a truckster or farm- 


STRENGIN 
STABILITY INCREASED BY 


CONTAINS ALL 
VERIFIED VITAMINS 


DAWE'S 
Vitamelk Base 


is VITAMELK*, plus 
other valuable ingre- 
dients. VITAMELK is 
the original concen- 
trated all-vitamin 
food, supplying rich 
amounts of ALL THE 
VERIFIED VITAMINS 
— A-B-C-D-E-B»(G)-B,- 


Anti-Gizzard Erosion 
Factor. 
* Reg. U. S. Pat. Off. 


4800 South Richmond 


TWO STRAIGHT FACTS— 


1 You can economically and conveniently fortify your 
" feeds in every one of the verified vitamins with 
Dawe’s VITAMELK BASE. 


9 Over 11 years of experience in the vitamin field 
" backs every bag of Dawe’s VITAMELK BASE. 


Hundreds of feed mixers have relied on these facts ... have 
seen Dawe’s VITAMELK BASE bring improvement to their feeds 
— bring added strength and distinctiveness 
_to their sales story—bring increased sales 
of their feeds. 


This scientific, up-to-the-minute product 
.-. plus friendly, far-reaching co-operation 
to the feed mixers using it .. . offers de- 
cided advantages to you in building and 
holding a more profitable demand for 
‘your feeds. 


To get the full story (without cost or obli- 
i.gation) send today for your copy of the 
Bg-K-Filtrate Factor, book “More Profits From Your Feed Busi- 

=, which explains Dawe’s VITAMELK 
BASE and Feed Sales Promotion Plan. 


DAWE’S VITAMELK COMPANY 


DIVISION OF DAWE'S PRODUCTS COMPANY 


er. It is evident that such seed move- 
ments are extremely difficult to locate, 
especially when the distance traveled is 
short.” 

Mr. Aamodt quoted from the editorial 
on trucking by David K. Steenbergh ap- 
pearing in the May, 1938, issue of The 
Feed Bag, in which Mr. Steenbergh stated 
that the trucker’s price differentials are 
usually based on difference in quality 
rather than economy in operation. “I am 
thoroughly in agreement with this editori- 
al,” he added. 

The tremendous financial toll taken by 
weeds on farms was also emphasized by 
the speaker. 

“The annual loss from weeds in Wis- 
consin,” he said, “has been conservatively 
estimated at $25,000,000. With approxi- 


Chicago, Illinois 


SPECIAL NOTICE TO WISCONSIN FEED MIXERS 


A stock of Dawe’s VITAMELK BASE is maintained for your convenience at the 
STRATTON GRAIN COMPANY, MILWAUKEE, WISCONSIN. Feed mixers served out of 
Milwaukee are invited to get in touch with Mr. J. W. Jouno, Stratton Grain Company, 
Grain and Stock Exchange, for their requirements. 


Ron Kennedy, left, secretary of the Western 
Grain Dealers association and the Independent 
Feed Dealers of Iowa, was an interested spectator 
at the convention. Shown with him is Otto F. 
Bast, Minneapolis, Minn., president of the Grain & 
Feed Dealers National association, and a speaker 
on the program, 


mately 10,000,000 acres being cropped, 
this means that there is an average tax 
for the privilege of growing weeds on the 
farm of $2.50 per acre. 

“What are we going to do about these 
weeds? Will we let the spread continue 
and have the weeds drive us off the land 
as they are doing in some areas farther 
west? More publicity to the dangers which 
confront us will undoubtedly have a little 
effect as it has in the past with Canada 
thistles and some of the other weeds. 
These general shotgun methods, however, 
have serious limitations. They do not al- 
ways reach the people who need help most. 
An effective and really efficient program 
must have a more personal and direct con- 
tact and I do not believe that the more 
direct contact should be through passing 
more laws and making more regulations. 
Laws and regulations, no matter how care- 
fully they may be framed, will not kill 
weeds. An educational program with an 
effective organization for action which 
will contact each individual farmer and 
be of some direct assistance to him is 
probably the one way we can solve this 
problem.” 

Otto F. Bast, Minneapolis, Minn., presi- 
dent, Grain & Feed Dealers National as- 
sociation, followed with a discussion of 
economic factors affecting the feed indus- 
try. 

The weather-like changeability of con- 
gress on various measures was explained 
as due to this being an election year with 
the congressmen swayed by slightest un- 
dercurrent of feeling among home con- 
stituents. The senators and representatives 
are doing only what is necessary and im- 
mediate, he explained, when he discussed 
the sudden and sharp change of feeling on 
the wage and hour bill. 

That bill took a sudden boom after an 
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ac: ainistration victory in Florida and it 
c: ie up for a vote in the house and the 
se’ ite with remarkable swiftness. At the 
re viest of association secretaries, the Bier- 
monn amendment was tacked on to the 
bi. It provided that country grain ele- 
y.. ors should be exempt because of the 
hivhly seasonal nature of the business. 
Aso, the purely local retail feed stores 
m. vy be exempt, Mr. Bast predicted. 

\fr. Bast also discussed the menace of 
th. itinerant trucker and showed the neces- 
siv of reaching a solution of this prob- 
len in the near future. 

Banquet Is High Spot 

Attendance awards of $5.00 each were 
made at the conclusion of the afternoon 
session to James A. Peachey, Peachey 
B:os., Burnett. Wis.; Andrew Rude, Rude 
& Robinson Feed Co., Mt. Horeb, Wis.; 
B. J. Dryer, Courteen Seed Co., Milwau- 
kee, Wis.; M. C. Kubal, Urbana Labora- 
tories, Urbana, Ill., and H. W. Everson, 
Stanley, Wis. S. E. Lee, S. E. Lee & Sons, 
Osseo, Wis., also received 500 Ibs. of No 
Milk Calf Food as an atteidance prize. 

More than 700 persons, the largest 
group in the history of Central association 
conventions, overflowed the Crystal ball- 
room of the Schroeder hotel for the an- 
nual banquet. Dancing was enjoyed be- 
tween dinner courses and radio stars from 
Station WLS, Chicago, presented a splen- 
did floor show. Many of those attending 
received special prizes donated by various 
firms serving the feed industry. Entertain- 
ment was furnished through the courtesy 
of the Milwaukee Grain & Stock Exchange 
and the banquet program was directed by 
a special committee from the exchange 
headed by Elmer Paetow, The Paetow Co., 
Milwaukee, Wis. 

Cummings on Cooperation 

The first speaker on the program Tues- 
day morning was W. W. Cummings, Co- 
lumbus, Ohio, secretary, Ohio Grain Mill 
& Feed Dealers’ association, who was 
styled by President Knauf as the “best- 
liked association secretary in the indus- 
try.” He spoke on “the Value of Getting 
Together.” 

Mr. Cummings laid the greatest ad- 
vances made by the feed industry in the 
last 30 years on the doorstep of associa- 
tion work. The trade association, he ex- 
plained, is distinctly an American insti- 
tution based on democratic ideals, the 
twin-purpose of which is to increase the 
efficiency of the nation and foster the 
democratic form of government. 

In emphasizing the need for vigorous 
personal cooperation in association work, 
he maintained that simply paying dues to 
a group was not enough. Voicing opin- 
ions and collective action on vital prob- 
lems, Mr. Cummings pointed out, was 
what the feed dealers needed most in as- 
sociation work. “He profits most who puts 
most into the association,” he concluded. 

Bewick Is Honored 

F. B. Swingle, editor, Wisconsin Agri- 
culturalist and Farmer, Racine, was then 
called upon to present an Award of Merit 
for Achievement and a gold 4-H club pin 
on behalf of the association to T. L. Be- 
wick, Madison, state 4-H club leader, for 
25 years of outstanding work among the 
boys and girls of Wisconsin engaged in 
agriculture. 
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Mr. Bewick is the first adult to receive 
the 4-H club pin awarded to the outstand- 
ing leaders in the 4-H club work by the 
Central Retail Feed association. 

Credit was given by Mr. Bewick to all 
those who have been instrumental in the 
success of 4-H work in the state of Wis- 
consin. Special commendation was made 
of the efforts and guidance of Prof. R. A. 
Moore, University of Wisconsin, the 
“Daddy” of 4-H club work in this state. 

“The place of boys and girls on the 
farm,” said Mr. Bewick, “has taken on an 
entirely new aspect as the result of the 
programs and the aims fostered among the 
33,000 club members in Wisconsin. The 
2700 adult leaders who gave unstintingly 
of their time and money to foster and 
promote the club programs are worthy of 
the highest praise.” 

Talks on Merchandising 


Fundamentals to observe in attaining 
success in business through good merchan- 
dising were revealed to the dealers by A. 
G. (Chick) Philips, Allied Mills, Inc., Chi- 
cago, in a talk which followed. His ad- 
dress appears on page 27 of this issue of 
The Feed Bag. 

The open business session of the asso- 
ciation concluded the morning program. 
Among the problems discussed by the 
dealers were trucking competition and di- 
rect selling of feed and fertilizer. It was 
also voted that a committee of three be 
appointed by the president to present the 
following resolution at Madison, Wis.: 

Whereas, the feed and fertilizer inspec- 
tion service has been ordered transferred 
to the newly created inspection bureau 
and, 

Whereas, by such transfer the work car- 
ried out by the inspectors would be shift- 
ed as part time duty to a large number of 
inexperienced inspectors, many with no 
technical agricultural training or back- 
ground so essential for this work, and, 

Whereas, we who pay a large share of 
the registration fees which entirely sup- 


port this inspection work are vitally in- 
terested in maintaining an intelligent, help- 
ful and efficient field service; 

Be it resolved that it is the sense of 
this association that the service now per- 
formed for us and our customers could 
in no way be benefited and would tend to 
disrupt the present efficient functioning of 
this department, and that we vigorously 
oppose any change in the present organ- 
ization which has been built up after years 
of effort to its present high standard of 
efficiency ; 

And be it further resolved that a copy 
of this resolution be forwarded to the 
governor and to the reorganization board 
and that a committee be appointed to di- 
rect efforts toward executing the intent of 
this resolution. 

A resolution was also adopted author- 
izing a change in the by-laws of the asso- 
ciation which would permit the expelling 
of any member “who shall be proved 
guilty of wilful, unethical business con- 
duct or violation of trade practices gen- 
erally recognized and accepted by the 
industry.” 

Attendance prizes of $10.00 each were 
received by Roland Reinders, Reinders 
Bros., Elm Grove, Wis.; P. M. L. Nelson, 
Hillsdale, Wis.; L. J. Hartzheim, Hartz- 
heim Fuel & Feed Co., Beaver Dam, Wis.; 
R. H. Kaercher, Globe Milling Co., Wa- 
tertown, Wis., and Colby Porter, C. C. 
Porter, Fox Lake, Wis. Five hundred 
pounds of No Milk calf food, donated by 
National Food Co., Fond du Lac, Wis., 
was also awarded to J. P. Stangel, Kewau- 
nee Cooperative Exchange, Kewaunee, 
Wis. 

The Blatz Brewing Co., as in previous 
years, again extended its hospitality and 
provided free beer, luncheon and enter- 
tainment at its plant in the afternoon as 
a grand finale for the convention. 


@ MARION COUNTY Feed and Pro- 
duce Co., Salem, Ill., has opened for busi- 
ness. J. A. Dalton is proprietor. 


This group posed for a picture at the Blatz Brewing Co. but were so intent on getting their free 
lunch that they dispersed before the camera man could get their names. 
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Unity of All Groups 
Needed to Preserve 
American Ideals 


By DR. GLENN FRANK 


AM aware that I speak under non- 
political auspices to a non-political 
audience, reflecting a wide variety of 
political loyalties and judgments. I shall 
seek to respect the nature of both auspices 
and audience in the discussion I bring you. 

There was a time some years ago when 
it seemed to some that we might be pass- 
ing out of the age of politics, that in the 
century ahead, the tone and temper of the 
national being would be increasingly col- 
ored and controlled by non-political forces 
by the forces of scientific advance, tech- 
nological development, cultural revalua- 
tion, and so on. 

Politics has moved increasingly to the 
center of the stage. Government takes a 
hand in more and more areas of the life 
and enterprises of modern peoples. I have 
decided, therefore to make no strained at- 
tempt to avoid the burning fact of politics, 
but to turn directly to a discussion of the 
problem of political leadership and its im- 
pact upon the life and enterprise of the 
American people. I hope, when I have 
finished, that you will feel that I have 
prosecuted my analysis in a spirit quite 
above the battles of purely partisan bush- 
whacking. 

Communism on Wane 

Had I spoken to you a few years ago, 
instead of speaking to you tonight, I 
would have said that the future is likely 
to fall under the sway of one of three 
political leaderships—the leadership of 
communism, the leadership of facism, or 
the leadership of democracy. As far as 
the United States is concerned, I am in- 
clined tonight to eliminate one of these 
three from the list of possibilities. If the 
United States, in the difficult days ahead, 
should veer away from democratic self- 
government, it will not, in my judgment, 
veer towards communism. A while ago 
many Americans regularly looked under 
the bed at night to be sure a communist 
was not hidden there. I think we can sleep 
more peacefully now as far as the menace 
of communism is concerned. I do not 
think it is by any means sure that we will 
not backslide from democracy. We may. 
But, if we do, I think it is more likely to 
be a rebound from chaos towards fascism 
rather than a revolutionary plunge towards 
communism. 

I say this because the central drive of 
communism is gone. In the pre-Stalin 
days in Russia, communism was fostered 
by sincere devotees of the philosophy of 
communism. However wrong their the- 
ories—and they were desperately wrong— 
the old bolsheviks were sincere men ani- 
mated by a passion, essentially religious 
in its power, for their social ideas. There 
was a strain of the puritan, of the prophet, 


the moving power of self-sacrificial zeal, 
in them. They were men intoxicated with 
an idea. All that is no more in Russia. 
Stalin’s purges have just about rid Russia 
of these men enthralled by an idea. Stalin 
clearly does not want men with ideologies 
around him. Stalin has become a bour- 
geois czar. The leader of one of the states 
bordering on Russia said recently to a dis- 
tinguished American, who recounted the 
conversation to me, that Stalin has more 
in common with Ivan the Terrible than 
with a leader of the masses. His pretense 
of installing democracy in Russia, in the 
light of his ruthless purges since, is too 
transparent to fool anyone with half a 
mind. 

The old bolsheviks, with their absorbing 
devotion to a social idea, however wrong 
in essence, would be a real threat if turned 
loose in a democracy like the United 
States while in the throes of a dire depres- 
sion, with life failing to smile upon mil- 
lions of its citizens. I doubt that the Stal- 
inists, essentially czarist as they have be- 
come, except for their proletarian patter, 
could ever sweep the world as the old bol- 
sheviks, with their sincere fanaticism for 
an idea, might have done. 

I think, therefore, that the American 
future, like the world future, comes down 
to a contest between Fascism and Democ- 
racy, between authoritarianism and repre- 
sentative self-government. 

If authoritarianism ever replaces repre- 
sentative self-government in the United 
States, it will come about in one of two 
ways. 

If the normal political and economic 
leadership of the country proves incapable 
of keeping us out of unbearable economic 
chaos, the people, finally, in a tired gesture 
of despair, may make wholesale surrender 
of their liberty to some self-confident 
Strong Man who promises them peace, 
security however slender, and some show 
of economic efficiency. Such authoritari- 
anism would most likely be of the law- 
and-order type of conservatism. 

On the other hand, the traditional self- 
government of the United States might 
be transformed, less obviously and more 
subtly, into an authoritarian regime by 
the leadership of a type of latter-day lib- 
erals who, baffled by the complexity of 
modern life and enterprise, have, in their 
frantic search for short-cuts, fallen into 
the ancient delusion that salvation can be 
found through excessively centralized po- 
litical authority. 

Difficult as these days are, we have not 
reached a state of economic chaos in which 
any American, even if he so desired, could 
sieze the reins of power and, with popular 
consent, reduce the courts, the congress, 


Dr. Frank, former president of the University 
of Wisconsin and now editor of Rural Progress, 
Chicago, delivered this address (excerpts of 
which are published herewith) at the Central 
Retail Feed association convention. His remarks 
were quoted in newspapers in all parts of the 
nation. 


the commissions and the people to mere 
megaphones of his will. There is in this 
people, for all its medley of bloods, a 
healthy Anglo-Saxon devotion to the diffi- 
cult adventure of self-government that 
will die hard. 

But there are two factors in our situa- 
tion that merit the sustained attention of 
all Americans regardless of party. In the 
first place, the newer school of American 
liberalism is developing a conception of 
the national being drastically different 
from what we have heretofore considered 
the liberal conception. And, in the second 
place, we are in the grip of one of the 
gravest economic crisis that has fallen up- 
on us in the long haul of a century and a 
half. I want to talk over with you the 
American outlook in terms of these two 
factors. 

This crisis calls, as the 1933 crisis 
called, not for partisan jockeying for posi- 
tion, but for a national collaboration of all 
forces in finding ways and means of end- 
ing the crisis. But, unless representative 
government is to go into receivership, it 
is imperative to realize that a sincere and 
sustained critical consideration of official 
proposals, whether exercised by forces 
within the majority party or by the mi- 
nority opposition, is an organic and essen- 
tial part of any trustworthy national col- 
laboration. Not to realize that the critical 
process is an essential part of the collabo- 
rative process, to resent the critical proc- 
ess as sabotage, is to miss the meaning of 
democratic self-government. 

I said that for the economic crisis con- 
fronting us there is no adequate economic 
justification. I do not mean to say that 
there are not economic maladjustments 
needing correction or that there are not 
economic factors sufficient to account for 
some of the business recession of recent 
months. I mean only that all these mal- 
adjustments and recessive factors together 
cannot account for the paralyzing uncer- 


(Continued on Page Twenty-five) 


THE FEED BAG — June, 1938 


\ 
‘ 
i 
4 
> 
. 
gz 
‘ 
e226 


Cow Guard 


Farm Paper Advertising 


The following are representatives of the Advertisements 
which will appear in these and other Farm Papers: 


HOARDS DAIRYMAN_ @ 


WALLACES’ FARMER 


@ INDIANA FARMERS GUIDE 


WISCONSIN AGRICULTURIST and FARMER 


x WESTERN FARM LIFE 


RURAL NEW YORKER @ KANSAS FARMER @ NEBRASKA FARMER @ OHIO FARMER 
@ MICHIGAN FARMER 
THE FARMER 


PENNSYLVANIA FARMER 
MISSOURI RURALIST e 


, Without Inyuring 
Animal Skin 


Use Cow-Guard—the im- 
proved cattle spray— 
made wit.. soy bean oil— 
costs less—kills quicker 
—no skin injury—no rais- 
ing body temperature. 
Ask your dealer or write 


us, 
CATTL SPRAY The 


Spray 
Apint met, 1128 G2nd St. 
Chicago, Ill. 


yKILLS FLIES 


.NO SKIN INJURY / 


Use Cow-Guard, the better spray— 
made with soy bean oil—costs less 


—kills longer. Doesn't 
pees . Ask 


The Spray Co. 
fees 1128 E. 62nd Street, Chicago, Il. 


@ NEW ENGLAND HOMESTEAD 
OKLAHOMA STOCKMAN and FARMER + 


Rid your 


insects — keep 
stock quiet with 


cow 


barn of 


The Improved Spray 


Bean Oil—costs less— kills 
quicker—lasts longer—no skin injury—no rais- 
ing animal heat. Concentrated —mix with water 
—1 pt. makes 2 gal. spray. Ask your dealer—or 


made with Soy 


write us, 


The Water-Type Spray Co. 


1128 E. 62nd Street 


CHICAGO, ILLINOIS 


SPRAY 


GUARD 


Costs Less—No Skin Injury 

} Made with soy bean oil. Doesn't injure 
skin or raise body temperature. Kiils and 
insects. Lower cost—mix with water 
—1 pt. makes 2 gal. spray. Ask your dealer— 
Write us for details. 

THE WATER-TYPE SPRAY CO. 

1128 East 62nd Street, Chicago, III. 


S PRAY STOCK 
Skin Inju 


All dairymen agree on Cow- 
Guard—the soy bean oil 


spray. Costs less—kills 
quicker—lasts longer— 
doesn’t raise animal tem- 
perature. Ask your dealer— 
cr write us. 


The Water-Type 
Spray Co 
1128 East 62nd Street 
CHICAGO, ILLINOIS 


1 PINT MAKES 


2 GALLONS 


A Few COW GUARD Jobbers: 


La Budde Feed & Grain Co. 
Milwaukee, Wis. 


Goodrich Bros. Co. 
Winchester, Ind. 


The Northeastern Supply Co. 
Ipswich, Mass. 


H. A. Deckard Co. 
Waterloo Mills Ca 


Bartleldes Seed Company 


Sullivan, Ind. 
Waterloo, Iowa 


Denver, Colorado 


Corn Belt Distributing Co. 
Bloomington, Ill. 


Louisville Chemical Co.. 
Louisville, Ky. 


College Research forms the basis 


for all COW GUARD Advertising 


THE WATER-TYPE SPRAY CO. 


Victor James Garvin 
President 


Executive Offices: 1128 E. 62nd Street, Chicago, Il. 
Plant and Laboratory: Homewood, IIl. 


Cass F. Smith 


V. P. & Insect Toxicologist 


THE FEED BAG — June, 1938 


| 
| 
IPINT 
MAKES 
| | 
CATTLE SPRAY 
int makes 
” 
| 
| 
| 
e236 


Central Convention Glimpses 


Salesmen’s Club 


An “Eye-Opener” breakfast with enter- 
tainment opened the meeting of the Sales- 
men’s club of the Central Retail Feed as- 
sociation held Tuesday morning, June 7, 
in the Pere Marquette room of the Schroe- 
der hotel. More than 50 members, the 
biggest turnout in the history of the group, 
attended the session which proved to be 
a real innovation. 

Immediately after the breakfast, the 
election of officers for the coming year 
was held and the following were chosen to 
office as the result of a unanimous vote: 
George La Budde, La Budde Feed & Grain 
Co., Milwaukee, Wis., president; Ed Koos, 
N. S. Koos & Son, Kenosha, Wis., vice 
president, and C. W. Jensen, Allied Mills, 
Inc., Minneapolis, Minn., treasurer. 

W. N. Knauf, president of the Central 
Retail Feed association, spoke to the group 
on the importance of salesmen in the busi- 
ness world and said that more than 50 
per cent of the commercial trading in the 
world was done in the United States. 

In the general meeting a discussion was 
held on dues and following a motion made 
by S. L. Schmidt, Penick & Ford Ltd., 
Inc., Milwaukee, Wis., the old schedule of 
dues was retained calling for a $3.00 fee 
from new members and $2.00 per year 
from old members. 

The report of the retiring treasurer, H. 


H. Goeltzer, Corn Products Sales Co., 
Milwaukee, showed a balance of $39.23 in 
the bank. 

Talks were also given by the incoming 
president, George La Budde and David K. 
Steenbergh, executive secretary of the 
Central Retail Feed association. Ten new 
members were signed up at the meeting. 


Golf Tourney 


Twenty-six niblick swingers wound up 
their stay at the convention by competing 
in the first annual golf tournament of the 
Central Retail Feed association held Tues- 
day afternoon, June 7, at the North Hills 
Country club. 

Two tied as winner in the blind bogey 
competition with the low score of 77 and 
split the first prize of a dozen and a half 
golf balls. They were Paul Sather, King 
Midas Flour Mills, Minneapolis, Minn., 
and G. E. Hillier, Penick & Ford Ltd., 
Inc. Cedar Rapids, Ia. 

When the final results were posted in 
the low gross score competition John 
Haertel, P. C. Kamm Co., Milwaukee, 
Wis., proved that, as chairman of the 
tournament, he was also an able golfer 
by taking the first prize of a dozen golf 
balls with his low of 86. The second place 
winner in this group was Paul Gebert, 
Lincoln Mills, Merrill, Wis., who was also 
awarded a bag and balls for his efforts. 


The many friends of J. L. Kleckner, 
Kleckner Elevator Co., Neillsville, Wis., 
were delighted to see him attending the 
convention and looking fine. He is one 
of the pioneer organizers of the Central 
Retail Feed association and was compelled 
to miss the meetings for several years due 
to poor health. Mr. Kleckner was asked 
to take a bow by Secretary David K. 
Steenbergh at one of the sessions and was 
given a genuine ovation. 

Another old timer and first president of 
the Central Retail Feed association who 
was back again at this year’s convention 
was D. W. McKercher, D. W. McKercher 
Milling Co., Wisconsin Rapids, Wis. He 
embraced Mr. Kleckner upon meeting him 
at the registration desk and the two spent 
a pleasant visit reminiscing on the early 
days of the organization. 

* %* * 

Ron Kennedy, secretary of the Inde- 
pendent Feed Dealers of Iowa and the 
Western Grain Dealers association, attend- 
ed the Central Retail Feed association 
convention for the first time to see what 
made the wheels go ’round. Ron, who hails 
from Spokane, Wash., has a weakness for 
easy chairs and davenports and is never 
more contented than when his 6 foot 4 
inch frame is sprawled over the soft 
cushions. He also thinks it would be a 
good idea to equip the convention meeting 
rooms with beds. __ 

@ WALTER B. KOHL, owner and opera- 
tor of the Hammonton feed store, Ham- 
monton, N. J., died suddenly May 23. 


Poultrymen Instinctively Know!!! 


LIVE MILK PELLETS 


@ Develop more ENERGY and STRENGTH 

@ Reduce MORTALITY and CULLS 

@ Increase HATCHABILITY and PRODUCTION 
@ Produce BETTER BROILERS FASTER 

@ INCREASE POULTRY PROFITS 


Live Milk Pellets—a development of the Research 
Department of the Arcady Farms Milling Co., 


are now available in— 


Wonder Poultry Pellets 


Can be fed alone or as a supple- 
ment to the mash now in use. 


Get the details of this New Profit Opportunity—NOW 


ARCADY FARMS MILLING CO. 


223 W. JACKSON BLVD. ° 


CHICAGO, ILLINOIS 
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Kind of America We Want 
Told by Glenn Frank 


(Continued from Page Twenty-two) 


‘ainty that today puts a look of grave con- 
cern upon the faces of men everywhere 
from rural crossroads and village streets 
-o metropolitan centers. That concern, 
which has frozen so many fountains of 
enterprise in recent months, has its origin 
outside the realm of economics. 
Confidence and Fear 

This does not make the American prob- 
iem peculiar. National systems of enterprise 
neither stall nor stay in high gear solely 
from rational judgments or the cold pre- 
cisions of economic law. They are subtly 
dependent upon psychological factors or, 
if you prefer, upon the state of mind of 
the people. I do not think I am over- 

‘simplifying when I say that, under current 
circumstances, there are just two popular 
states of mind that can keep the enterprise 
of a nation going at full tilt. These two 
states of mind are—confidence and fear. 

If a people either believes in its govern- 
ment or fears it, the wheels of enterprise 
can be kept going. Either state of mind can 
produce results as far as sheer economic 
activity is concerned. Democratic nations 
must depend upon confidence. I do not 
mean the confidence of just a few men in 
the Wall streets of the world. I mean the 
confidence of the mine-run of the people. 
The people as a whole must believe not 
only in the nobility of the purposes but 
also in the workability in the procedures 
of its government if the national enter- 
prise is to go steadily forward. If, for 
any reason, such popular confidence in 
either the purpose or procedure of govern- 
ment is shaken, the economic machine in- 
evitably slows down. And then the democ- 
racy in question, unless it merely perm‘ts 
affairs to drift into chaos, must do one of 
two things—it must either take the steps 
necessary to restore popular confidence or 
transform itself into an authoritarian state 
that the people will fear. These two 
courses alone are open to it. 

I dislike to speak with the blunt direct- 
ness that candor makes necessary. But it 
must be obvious to every AMERICAN, 
who is at all in touch with the realities of 
popular reaction, that there is today a very 
definite groundswell of skeptical concern 
regarding certain trends growingly mani- 
fest in the ranks of what for want of a 
better name may be called The New Lib- 
eralism. This skeptical concern is in no 
sense partisan in origin or scope. It is not 
a reactionary concern. This is not a stand- 
pat people. It is a liberal, humane, pro- 
gressive people. It is, therefore, keenly 
interested in what happens to the philoso- 
phy and procedures of a liberal govern- 
ment when it installs one. 

The most important single fact about 
the New Liberalism is that its liberalism 
has gone authoritarian without admitting 
it, and I hope without fully realizing it. 
It has ceased to be liberal save in its vo- 
cabulary. The initial objective of liberal- 
ism was to free men and their enterprises 
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from arbitrary political overlordship. A 
later objective of liberalism was to free 
men and their enterprises from arbitrary 
economic overlordship. A genuine liberal- 
ism must be the relentless foe of both 
arbitrary political power and arbitrary 
economic power. In the early years of the 
century, American liberalism girded its 
loins for battle against trusts and monop- 
olies and all the varied devices which un- 
duly concentrated economic power dictat- 
ed wages, hours, prices, economic output, 
and human opportunity. Liberals insisted 
that unduly concentrated economic power 
was hamstringing the American system of 
free enterprise, making it cowardly where 
it had been courageous, rigid where it had 
been flexible, and monopolistic where it 
had been competitive. Liberals insisted 
that, unless the dead hand of monopoly, 
price fixing, and artificial production con- 
trol as a means of price fixing could be 
loosened from our economic system, free 
enterprise would soon be no more than a 
memory and the American people would 
be victimized by a new tyranny of unduly 
concentrated economic power. 


The Authoritarian Belief 

Out of this insistence of the liberals 
came the progressive movement which in- 
fused American politics with a new vital- 
ity. Nothing but the phrases of this pro- 
gressive movement remains in the New 
Liberalism of 1938. Incredible as _ it 
sounds, this New Liberalism, when its ma- 
jor policies are critically analyzed, has 
duplicated virtually all of the techniques 
employed by big business in the early 
years of the century, and, by some strange 
twist of thinking, the very policies that 
took hope from the hearts of millions 
when employed by big business then are 
offered as the instruments of social salva- 
tion when employed by big government 
now. It is true that intermittently, for 


brief periods, the New Liberalism has 


embraced the precise opposite of these 
policies. But, whatever its occasional pro- 
nouncements, the inner drive of its policy 
has been pretty consistently in the direc- 
tion I have indicated. 

The New Liberalism has gone author- 
itarian not only in its policies but in the 
spirit with which it deals with men and 
affairs. It has increasingly invested its 
pronouncements with the authoritarian air 
of infallibility. It has developed the au- 
thoritarian habit of branding every dis- 
senter as heretic and traitor to the nation- 
al well-being. It has shown a liking for 
the authoritarian doctrine of the Leader 
only here it is called party discipline. It 
has the authoritarian belief in the all- 
dominant state as the savior of mankind. 
It has the authoritarian habit of liquidat- 
ing or seeking to liquidate all oppositions, 
not with castor oil or firing squad, but at 
least with inuendo, sarcasm, and a whole- 
sale indictment of men’s motives. And, 
finally, it has betrayed the authoritarian 
impatience with parliamentary procedure, 


not by open protest, but by driving for 
the approval of measures without so much 
as their having been read. 

These trends have resulted in a dis- 
turbed people. A disturbed people is hesi- 
tant economically. Which way shall we 
go—towards a situation in which the gov- 
ernment will be afraid of the people or a 
situation in which the people will be afraid 
of the government? 

The situation, economic and poltical, to- 
day calls for calm intelligence. It requires 
an adjournment of the bitterness that has 
been generated in recent months. Men do 
not think responsibly when they are en- 
gaged in smearing their opponents. This 
is no time to play politics in the sense of 
narrow partisan maneuvering for tactical 
advantage. But that happy situation can 
obtain only if all groups in both the po- 
litical and economic picture come with 
clean hands and open minds and seriously 
consecrate themselves to finding the poli- 
cies that will and identifying the policies 
that will not work to get this economic 
machine going again, scrapping the un- 
workable policies without any attempt un- 
on the part of anybody to justify plain 
failures, and adopting the workable pol’- 
cies, regardless of the source from which 
they may be suggested. 

Time for Honest Thinking 

The time calls for a high quality of im- 
personal thinking with only the nation’s 
welfare considered by statesmen and by 
economic leaders alike. Less than at anv 
time in American history can we afford 
the luxury of the demagogue, whether the 
reactionary demagogue or the radical dem- 
agogue. And we must remember that the 
camp of reaction, no less than the camp 
of radicalism, harbors its demagogues. It 
is important that we have standards by 
which we can know and judge a dema- 
gogue when we see one, regardless of the 
camp he is in. 

The demagogue, whether reactionary or 
radical, is always a master of crowd psy- 
chology. He knows how to split the ears 
of the groundlings and make the rafters 
ting with their applause. But the dema- 
gogue, from whatever camp he hails, is 
the crowd’s worst enemy. The demagogue 
deserves nothing but damnation at the 
hands of the masses because he always 
leads them, in the end, into the quicksands 
of betrayal or futility. 

Blind Forces at Work 

There are blind forces that would split 
the nation into a series of warring camps 
of business and industry and finance and 
agriculture and labor. They would make 
of each of these an “armed” pressure 
group out to feather its own nest and 
work itself into a position from which it 
can dictate its will to the nation. But that 
way lies loss for every group. We have 
been trying that too long. We have tried 
to realize national welfare as a by-product 
of warfare between the pressure groups. 
Now one group is on top and then an- 
other. But we do not want to turn the 
country over, bag and baggage, to the 
business men or the industrialists or the 
bankers or the farmers or the workers 
or to any limited combination of a few 
of these groups. This country does not 
belong to the business men. It does not 
belong to the industrialists. It does not 
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belong to the bankers. It does not belong 
to the farmers. It does not belong to the 
laboring man. It belongs to the people, to 
all the people, and, as President Roosevelt 
once said, as a people, we must go up to- 
gether or down together. That sentence 
might well be printed on the title page 
of both the Democratic and Republican 
campaign textbooks. 

If Lincoln lived and led us now, I think 
he would not rest until he had brought 
business, industry, finance, agriculture, 
and labor around the table and held them 
there until all five saw that no one of them 
can finally hold any gain it may temporar- 
ily win if that gain raids the other four. 
He would seek to cement the unity of 
classes in this generation as he sought to 
save the union of states in his generation. 


B-B Feeds move out readily because a consistent 
advertising program has long educated feeders to the 
profit-paying value of these quality rations. An or- 
ganized system of resale assistance further helps to 
keep up a steady demand. We sincerely believe a 
B-B distributorship offers the dealer the maximum in 


money-making possibilities. 


Feed dealers located in New England, New York, 
New Jersey, Pennsylvania, Delaware, Maryland and 
Virginia are invited to consider the above facts and 
to write us for further information about the Mari- 


time Dealer Franchise. 
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A Maritime dis- 
tributorship offers the 
feed dealer a complete 
_line of dairy, poultry, calf, 
hog, horse, turkey and dog 
feeds, each absolutely uniform and 

e formulated to shorten the feeder’s road 
to profit by producing faster weight gains, 

greater health and vitality, or more eggs and 


MARITIME MILLING COMPANY, 


We are confronted today with a chal- 
lenge to poltical and economic reconstruc- 
tion that is quite as fundamental to the 
national well-being as the problem of po- 
litical and economic construction faced by 
the founders of the American republic. 
For some time now, we have been wander- 
ing in a desert of indecision, apparently 
not quite able to make up our minds about 
the principle around which we want to 
organize the American future. 


The America We Want 

We want an America in which politics 
is the servant, not the sovereign, of our 
lives and enterprises. We want an Amer- 
ica in which free, upstanding, self-reliant, 
self-respecting Americans can feel at 
home. We want an America in which the 
government is afraid of the people, not 
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an America in which the people is afraid 
of the government. We want an America 
in which the government is given every 
power it actually needs to govern effec- 
tively under modern circumstances, but 
we want these powers adequately safe- 
guarded against abuse as instruments of 
the vindictive whim of individual officials 
and subject to checks that will effectively 
prevent their prostitution to purely parti- 
san ends. We do no want an America that 
creates artificial substitutes for independ- 
ence. We want an America that makes in- 
dependence possible for every living 
American who is physically and mentally 
competent. 

We do not want an America that sub- 
stitutes relief for economic security. We 
want an America that enables the masses 
of its people to achieve security through 
the normal exercise of their productive la- 
bor and enterprise. We want an America 
that soundly and adequately meets its hu- 
man obligation to the aged, the sick, and 
all those who find themselves victimized 
by economic circumstances over which 
they can exert no effective influence, but 
an America that steadfastly refuses to fos- 
ter a mendicant psychology in any element 
of its population, if a more creative, more 
inventive and more responsible leadership 
can make subventions to it unnecessary, 
even if such subventions prove politically 
profitable. We do not want a nation half 
employees of government and half dis- 
inherited. We want an America in which 
there is neither proletariat nor plutocracy 
in the current sense of these terms, for 
there is nothing but disaster ahead for a 
nation that has even a balance-of-power 
element in its population which, because it 
is propertyless and insecure and without a 
material stake in the country, falls easy 
prey to any demagogue who promises it 
political dividends. 

We want a nation of men who are mor- 

ally equal, in their sense of a stake in the 
country, even if differences of capacity 
mean differences in achievement and ac- 
quisition. We want an America that pro- 
gressively lowers the cost and lifts the 
living standard of its people, an America 
that, by a policy of more goods at lower 
prices, secures for its people the utmost 
our economy of science, technology, and 
power production is so clearly equipped to 
bring them in comfort, convenience, and 
liberation of spirit, not an America that 
sabotages its productive genius by a policy 
of fewer goods at higher prices and so 
raises the cost and lowers the standard of 
living of its people. 
@ W. B. HARPER, formerly manager of 
the Queen City feed store for Allied Mills 
at Cumberland, Md., has opened up a 
wholesale and retail store of his own at 
Cumberland. He will wholesale mill feeds, 
sugar and Old Fort feeds in that section of 
Maryland, and into Virginia and West 
Virginia. Mr. Harper has operated the 
Queen City feed store since 1929. 


@ R. C. BOOTH, vice-president, has an- 
nounced that the Piper Grain & Milling 
Co., Aplington, Iowa, is putting up addi- 
tional buildings for storage and office 
space. The entire plant will be aluminum 
painted when the job is completed. 
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You Must Be a Good Merchandiser 


To Stay in Feed Business 


RETAIL feed dealer must be a 

good merchandiser in order to stay 

in business. He can be even more 
successful if the men working for him are 
good merchandisers. Merchandising is 
comprised of (1) Keeping old customers, 
(2) Getting new customers, (3) Increas- 
ing sales, (4) Selling feed at a profit. 

The most important thing to do to 
maintain a retail feed store is to get vol- 
ume. We must have sales. When sales are 
made, the quality and price must be sat- 
isfactory to the customer and the margin 
of profit satisfactory to the dealer. In 
other words, they must both be satisfied. 
The actual sale itself is the last step in 
good merchandising, because in 99 out of 
100 sales it is not the good salesmanship 
that makes the sale but the other things 
that lead up to the sale. Attractive places, 
proper prices, allowing sufficient margins, 
cash business eliminating credit losses, 
courtesy, personality of the manager, spe- 
cial services, etc., are the other things 
which we call merchandising. 

Buying a Big Factor 

Buying is also a part of merchandising 
and is probably more important than sell- 
ing. A man running a feed store and in a 
position to know where he can buy the 
proper things at a lower price, in order 
that he may be in a position to sell at a 
favorable price and still make money, is 
considered a good merchandiser. 

Another important thing in the opera- 
tion of a retail feed business is the margin, 
but this is governed to a great extent by 
the overhead expenses. A man must get 
sufficient margin on the merchandise he 
sells to take care of his expenses and still 
have some left as a profit for himself. 
Good merchandising requires that the head 
of the business see that the interests of 
the concern are operated upon the most 
economical plan possible and expenses 
kept to the minimum. He should know 
what each item of expense costs him and 
whether or not it is necessary. He should 
know each month what percentage of his 
sales are expenses in order that he might 
determine the amount of expense per ton 
of feed that he sold. If his expenses are 
running 7, 8, or 10 per cent of his sales, 
he knows it is necessary that his margins 
be greater so that he may stay in business. 
Being able to keep the expenses down to 
the very minimum enables a man to op- 
erate on a little smaller margin than he 
ordinarily would, making him a better 
merchandiser. Naturally, smaller margins 
would be responsible for increased volume. 

Watch Accounts Receivable 

Cash business is good merchandising. 
Anything other than the cash business is 
not 100 per cent good merchandising. Good 
credit, properly handled, is an asset to 
your business. If a feed dealer is going to 
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extend any credit at all, I believe the best 
thing for him to do before starting out on 
a credit basis is to establish a definite 
credit policy and stick to it. By credit 
policy we mean the time limit for pay- 
ment, the total limits of accounts in dol- 
lars and cents and the strict rule which 
will be enforced if the customer does not 
adhere to the policy. . 

The most important thing in issuing 
credit is the definite understanding that 
you have with the customer at the time 
credit is extended. Another important thing 


HE information contained in 

this article was presented by 
A. G. Philips, Allied Mills, Inc., 
Chicago, at the Central Retail 
Feed association convention in 
Milwaukee. Mr. Philips is a ree- 
ognized authority on merchandis- 
ing and his advice is based on 
many years’ experience in work- 
ing with retail feed dealers in all 
parts of the country. 


is to have your definite credit policy effec- 
tive with all customers and make no spe- 
cial arrangements or grant any special 
privileges to a few. Let the customer know 
that it is a privilege to grant him credit 
and that he is to pay the account within 
seven or 15 days, whichever it may be, 
and have it definitely understood that way 
when he asks for credit. Then follow it 
up to see that it is collected on the date 
specified or no further credit will be ex- 
tended to him. Credit losses will not be 
so heavy then, although there will still be 
some. 

Good accounting requires that a reserve 
be set up at least each month to offset 
losses that may be experienced through 
the extension of credit. If a reserve is not 
provided, the dealer is only kidding him- 
self as to his profits. At some time or 
other he will suffer severe losses on ac- 
counts which might seriously lower his 
financial standing. Any credit extension 
over 30 days is foolish. Some have found 
that since they have put their stores on 
stricter credit policy, it has made the col- 
lections much easier and they have lost 
very little business. In fact, they are get- 
ting some of the better business. 

Handling of Inventories 

The handling of inventories is also good 
merchandising and is important in the op- 
eration of a retail feed store. Lowering 
markets can seriously cut into the profits 
of a feed business. It is essential, there- 
fore, that inventories be closely watched. 
Merchandise that moves out makes money, 
but merchandise that stays on the floor 


e Here Are Essentials to Help You Succeed 


for 30 days loses money, even though the 
price does not change. The good feed deal- 
ers have some sort of perpetual inventory 
or some system of knowing what they 
have on the floor at least once a month; 
also, they know what is moving and what 
is not moving. Even with close supervision 
and continual watching of inventories, a 
great many items of merchandise will stay 
on the floor for one, two and three months 
at a time. Without this close check this 
condition would be much more serious. 
Keeping in the store the things that sell, 
as well as what the customers want, and 
not buying a lot of things that do not 
move constitutes a great part of good 
merchandising. 

Advertising is a part of merchandising, 
including window displays, testimonials, 
bulletin boards, ads in papers, and many 
other things to keep old customers and 
get new ones. The manner of advertising 
varies in different places. A good mer- 
chandiser will determine where and how 
he should advertise and what brings the 
best results at the least cost. This problem 
must be determined by the man himself 
after experience in his own locality. 

Appearance of the Store 

Too much cannot be said about clean 
stores and the personal appearance of all 
the men working in the store. It is a dif- 
ficult problem to criticze or change the 
personal appearance of the help unless a 
definite policy is set out for all the men 
collectively. This, we believe, is necessary 
because it eliminates the embarrassment 
of individual criticism or personal appear- 
ance. A clean, well arranged, well lighted 
feed store costs no more than dirty, slip- 
shod and careless surroundings. On the 
other hand, an orderly clean store and per- 
sonnel is less expensive than the other 
store. It costs no more to pile the bags in 
a uniform manner, to keep the floors clean. 

Good store arrangement makes better 
men in the store. They have a better feel- 
ing toward the place where they are work- 
ing. They feel cleaner, think cleaner and 
are in a better position to approach a 
customer. Order and cleanliness can be im- 
proved at all times and should be con- 
tinually kept before the personnel of the 
store for it takes consistent push to keep 
it near the 100 per cent mark. Clean stores 
are attractive to the customer. 

Care of Equipment 

It is my belief, from my observation 
while visiting feed dealers, that machin- 
ery in these places has been slighted. In- 
dications are that they are receiving little 
care or attention. Again good accounting 
tequires that an accurate depreciation of 
machinery be set up each month in order 
to give the dealer a true picture of his 
month’s operations and profits. Machin- 
ery that is not taken care of will be short 
lived. An extra expense of either repairs 
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or replacement must go against the ex- 
pense of operating the place, making it 
necessary to have larger margins in order 
to make a profit. The care of property 
eliminates expenses and the proper care of 
all property, equipment, etc. is again a 
part of good merchandising. 

I have also noticed, from my personal 
observation of other business, that the 
owner of the business is usually a good 
merchandiser and has a nice personality. 
He is courteous to customers and seems to 
be well liked. But, unfortunately, he has 
overlooked one thing—training the men 
working with him in the store to act in 
the same manner. This often results in 
having the good will which he himself 
builds up quickly torn down by his help. 
The help in the store should feel that they 


are a part of the store. I am afraid that 
too many times they are considered just 
laborers and are never taken into consid- 
eration otherwise. Experience has proved 
that weekly or semi-monthly meetings 
within the business are profitable. Each 
man should know that he has a definite 
part in the organization and should be 
trained in good merchandising as well as 
the boss himself. Courtesy to customers 
has never lost business, but yet we find 
so little of it in business today. 

A retail feed business has only a limited 
amount of territory that it can cover, so 
there are only a certain number of cus- 
tomers or prospects for potential business 
within that territory. Therefore, a business 
cannot afford to lose many customers. It 
is much more difficult to regain a lost cus- 


IT WON‘T BE LONG 


WITH STERLING 
PIG AND HOG 
\ BALANCER! 


Sell the Feed that brings 


them to market early! 


e The sooner to market, the more profit pigs will pay. Production costs 
will be less—market prices higher. A setup like this offers a real chance 
. for you to make extra profits selling Sterling Pig and Hog Balancer. 
With Sterling, farmers can push their pigs to market faster on less of 
their own corn. Sterling balances the diet with proteins, minerals and 
vitamins. It broadens and strengthens the frame, builds up the animal’s 
health and vitality, piles on the pork. Providing the unusually high 
ratio of 35% protein to only 714% fibre, it is a highly concentrated 
and profitable supplement. Order Sterling Pig and Hog Balancer now, 
available with or without cod liver oil. 


Tune to WCCO daily 
Monday through Saturday 7 A.M. 


NORTHRUP, KINGs CO. 


Minneapolis, 


DEPENDABLE 
SINCE 1884 


Minnesota 


tomer than it is to start a new one. A cus- 
tomer who has discontinued doing business 


‘with you is not a good advertisement, for 


seldom will his remarks toward your or- 
ganization be favorable. For this reason 
it is important that your present custom- 
ers be watched almost daily to see that 
none of them get away from you. Some 
stores maintain a card file of all custom- 
ers, keeping a record of the dates upon 
which purchases are made. To simplify 
this they sometimes use signals on the top 
of the card over the month of the year 
during which the last purchase was made. 
This is a quick reference for just as soon 
as they see that one signal is not being 
moved forward with the others, it means 
the customer has not come in and some- 
thing is wrong. It is then the manager's 
job to contact this person to find out why 
he has not returned. Even though the 
customer is not lost and the manager calls 
him or visits him because he has not called 
at the store within a reasonable length of 
time, it creates a certain amount of good 
will because it shows that the manager is 
interested in his business and noticed his 
absence. 
Depreciation on Trucks 

Trucking is probably the most expen- 
sive operation in the feed business. Trucks 
cost money and their operation costs 
money. Proper accounting requires that a 
depreciation be taken each month on 
trucks. We suggest setting up 3 per cent 
of the cost of trucks each month. In other 
words, on an $800 truck a $24.00 reserve 
would be set up. This will depreciate a 
truck in a little less than three years. Ex- 
perience over five years has shown that a 
truck is seldom traded in for much more 
than its value. Any dealer would be fool- 
ish to operate a truck without full cover- 
age of insurance. This will run in the 
neighborhood of $5.00 to $8.00 per month, 
or $60.00 to $100.00 a year. 

Depreciation, insurance, the driver's 
time, gas, oil, and repairs must all be taken 
into consideration when figuring the cost 
of operating a truck. If the feed dealer 
will keep a record of the number of tons 
of feed he trucks in any one month, he 
can soon determine how much it is cost- 
ing per ton to truck feed. 

Proper Accounting System 

Proper accounting is also considered a 
part of merchandising for if a feed dealer 
does not know what his business is doing, 
why he is losing money or why he is mak- 
ing money, he is a poor merchandiser. If 
he has the proper system of accounting in 
his store, it will give him an opportunity 
to watch all the other necessary phases of 
merchandising. It has been my observa- 
tion that accounting is not taken seriously 
enough by the average feed dealer. It is 
looked upon as an added expense, a lot of 
red tape and a lot of detail which can be 
eliminated without being missed. This 
is a serious mistake and is bound to 
prove extremely costly until accounting is 
accepted as an absolute necessity. It mere- 
ly means that arrangements must be made 
for adequate reserve, depreciation, all 
items of expense, proper pricing, making 
sufficient margins, and determining costs. 
If a feed dealer attempts to operate his 
place without proper accounting, he is just 
floating along in the dark. 
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4-H Club Awards Continued 
By Central Dealers 


"QHE Central Retail Feed association is 

continuing its fine work in the promo- 
ion of exceptional 4-H club activity and 
since last October has presented beautiful 
zold pins and certificates of award to 10 
Wisconsin farm boys and girls. 

These selections of deserving 4-H mem- 
bers have been made from a large num- 
ber of boys and girls cited for state hon- 
ors by T. L. Bewick, Madison, Wis., state 
4-H club leader, and his staff of associates. 

Tell of Accomplishments 

Each of those eligible for the awards 
were requested to submit a letter telling 
what they had accomplished and what 4-H 
club work has done for them. The qual- 
ity of the letters was considered by the 
judges in making the final decision. 

All gold pins and certificates were pre- 
sented to the winners by members of the 
Central Retail Feed association whose 
names were mentioned by the 4-H mem- 
ber as their local feed dealer. The deal- 
ers presented several of the pins and cer- 
tificates at large community meetings. 

Builds Goodwill for Dealer 

These presentations have done much to 
further publicize the constructive work 
being done by the Central Retail Feed as- 
sociation and have helped to promote the 
goodwill of the community toward the 
feed dealer. 

Among the most recent awards for 4-H 
work was one to Annette Lohuis, Oost- 
burg, who was cited for especially adept 
work in the home service project. Her 
pin and certificate were presented to her 
by John Morrell, Oostburg Lumber Co. 

Louis Bandow, Peshtigo, recently pre- 
sented the 4-H awards to Elda Jandt of 
the same town for her proficiency in the 
clothing project. Robert Allen Berg, 
Granton, was a winner in the conserva- 
tion project and his pin and certificate 
were handed to him by Lloyd L. Spry, W. 
J. Spry & Sons. 

Dairy Project Winner 

For an exceptional dairy project, Lyle 
Viney, Evansville, received the award 
from Ingvald Olson, Farmers Wholesale 
Co., Edgerton. A winner in the food pro- 
ject, Marjorie Jones, Columbus, was pre- 
sented with her reward by E. F. Martin, 
Dering Feed Co., of the same town. 

Matt Britten, Marshfield, took first 
honors in the pig project and received his 
pin and certificate from A. H. Roffers, 
Farmers Co-operative Produce Co., Marsh- 
field. Incidentally, 600 persons attended 
the ceremonies. 

River Falls Youth Wins 
For the satisfactory completion of a 
‘handicraft project, John Baird, River 
Falls youth, was named for the Central 
Retail Feed association honor and his 
award was presented by Floyd J. Cope, 
Cope Bros. Feed Co., Ellsworth. 

Irene Dresser, Clinton, was cited for the 
award in the home furnishing project. A. 
C. Krause, Krause Bros., Beloit, made 
the presentation. 

Kenneth K. Heideman, Clintonville, 
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was another winner and received his pin 
and certificate through the Clintonville 
Co-operative Elevator Co., Clintonville. 
For his fine soybean project, Robert Wa- 
terworth, Fall River, received the 4-H pin 
and certificate presented by the Fall River 
Co-operative Exchange. 


@ V. CALVERT DICKEY, president and 
founder of the Dickey Co., feed, coal and 
building material merchants, died recently 
following a heart attack. He was 58 years 
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@ BRUCE & SON, Princeton, W. Va., 
have opened a feed store at Bluefield, 
W. Va. 


CHICK CONVENTION 

The annual convention of the Interna- 
tional Baby Chick association will be held 
at the Municipal Auditorium, St. Paul, 
Minn., July 18 to 21. An elaborate pro- 
gram covering subjects of interest to 
hatcherymen and poultry raisers has been 
announced. Among the subjects to be dis- 
cussed will be “Sales of Feed, Equipment 
and Supplies” by V. C. Ramseyer, secre- 
tary, Iowa Poultry Improvement associa- 
tion, Oskaloosa, Ia. Reese V. Hicks, Kan- 
sas City, Mo., executive secretary of the 
association, is directing arrangements for 
the convention. 
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@ Vitand is a standard vitamin re-inforcement, devel- 
oped and manufactured by modern scientific methods. 


Its unvarying high quality starts with the raw mate- 
rials . . . and is protected through every step of its 
making and handling. You can depend on Vitand. 
It will prove a real asset to the reputation of your 
feeds . . . the only come back will be for more. 


@ Vitand contains a minimum of 3,000 USP units of Vitamin 
A and 400 AOAC chick units of Vitamin D per gram... 
with its uniformity and potency insured by strict plant super- 


LIVER OIL 
CONCEN- 
TRATE 


vision and continuous biological laboratory control. EVERY 
LOT IS CHICK-TESTED per the AOAC chick method. 


Write to NAPTHOLE, INC., BOONTON, N.J. or these distributors: 


KING BROTHERS, Philadelphia 

JESSE C. STEWART CO., 

Pittsburgh 

NORTH JACKSON SUPPLY CO., 
North Jackson, Ohio = 

V. E. HERTER CO., Dayton, Ohio 

CORTRIGHT MILLING CO., 
Homer, Mich. 


MICHIGAN FEED & GRAIN CO., 
Detroit, Mich. 


SAM KRAUS, Fort Wayne, Ind. 

FARLEY FEED COMPANY, 

Janesville, Wisc. 

INDEPENDENT FEED DEALERS’ 
ALLIANCE, Minneapolis, Minn. 


Also Warehouse Stocks at: CHICAGO, INDIANAPOLIS, LANSING, MICH. 
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“The ‘Kats “You Pick is the 
Rate You Yay... 


When you enter Hotel Sherman 
you give the orders. Any day or 
night, whatever price room you 
wish, you may be sure will be 
assigned to you cheerfully -a 
sizeable, comfortable room and 
your own private bath. The en- 
tire staff has only one purpose 

.. pleasing you!!! 


DOUBLE $4. 


DOUBLE $4.50 


COLLEGE INN 
See College Inn’s Most 
Sensational and Spectacular 
Ice Skating Show 


YOU CAN DRIVE YOUR CAR RIGHT INTQ A/a 


| ULAR HOTe, 


ADELPHIA 


YOUR HOME 
AWAY FROM HOME 


Moderate Rates 


FOUR RESTAURANTS 


Floor show at dinner and 
supper. 14 Star Acts 


CHESTNUT ati3zt% ST. 


question of vitamins in feeds. 


for ready reference. 


LEARN THE FACTS — 
ABOUT VITAMINS — 


Various Kinds ¢ Functions of Each * New Developments 


V ITAMINS are an important subject for discussion wherever feed 
men congregate. Are you well-informed about them? If not, turn to the 
Vitamin section starting on Page 83 of The Feed Bag Annual Buyers Guide 
for 1938. There you will find all you need to know about the important 


That's only part of the useful information you have at your fingertips in 
The Feed Bag Annual. There is material on every page which you can 
use from day to day in carrying on your business. Keep your copy handy 


Che feed Bag Annual 


“Reference Book of the Feed Industry” 


Price $1.00 per Copy 
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® HERMAN DEUTSCH, Deutsch & 
ickert Co., Milwaukee, Wis., returned re- 
cently from a vacation tour of the South 
ad is busy telling his customers about 
‘he many interesting sights he observed. 


@ F. G. GAUNT, Fort Wayne, Ind., has 
ourchased the Pancoast Milling Co., Elk- 
‘art, Ind., and will put the plant into 
operation. 


ae 


@ E. O. WRIGHT, president, Wisconsin 
Milling Co., Menomonie, Wis., returned 
recently from a business trip to Boston, 
Mass. 


@ JOHN B. FASSETT, president, Brown 
& Fassett, flour and feed manufacturers, 
Tunkhannock, Pa., died recently following 
a heart attack. He was 70 years old. 


ILLINOIS 
Harwood O. Wise and Roscoe Cheat- 
ham have opened the Dixie feed store for 
business at Greenville. 

Myers feed store, formerly located at 
Havana, has moved to Abingdon and is 
being operated there as the Abingdon Feed 
& Supply. 

Lawrence Neff, owner of the Neff Flour 
& Feed Co., Bushnell, recently sustained 
serious injury to his left hand when it be- 
came entangled in a moving belt. Amputa- 
tion of two fingers was necessary. 

Everett Taylor has purchased the Creal 
station and feed store, Creal, from Ralph 
Turner. 

Hauter, Russell & Monier feed store 
and the Pettegrew hardware store, Tis- 


kilwa, will be merged effective July 1. The 
Pettegrew store is to be remodelled and 
used for an office. 

David Hodge feed store, Rushville, 
which was destroyed by a tornado March 
30 has been entirely rebuilt and has re- 
sumed business. 

Randall Travis feed store, Samoth, was 
destroyed by fire May 14. Mr. Travis was 


slightly burned in the blaze which resulted 
while he was pouring gasoline into an 
engine that backfired. 

Leroy Winston Produce Co. feed mill, 
Rantoul, was destroyed by fire May 17. 
Loss was placed at $2500. 

J. A. Chisler has taken over the feed 
business formerly operated by the Fithian 
Grain Co. at Fithian. 


NEW YORK: 83 Maiden Lane 


Write for Sample and Circular 


CHAS. PFIZER & CO., Inc. 


An intimately blended and milled combination of 
90% Potassium Iodide U.S.P. with Calcium Carbon- 
ate and Calcium Oxide. Protected by U. S. Patent. 
A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 

: i CHICAGO: 446 W. Grand Ave. 


COAST TO COAST 
GRAIN SERVICE 


Sheet Metal 
Equipment for 


FLOUR MILLS 


INCORPORATED 


MINNEAPOLIS, MINN. 
761 Chamber of Commerce 


Country Offices 


Grand Forks, N. Dak. 
Sioux Falls, S. Dak. 


Fairmont, Minn. 
Marshall, Minn. 


Williston, N. Dak. Lincoln, Neb. 
Sac City, Iowa 

Terminal Offices 
Duluth Buffalo Kansas City 
Milwaukee Albany St. Louis 
Chicago New York Portland 
Green Bay Boston 8 
Cedar Rapids Omaha Seattle 
Toledo Memphis San Francisco 

Los Angeles, Calif. 
Winnipeg, Man Montreal, Que. 


Cargill, Incorporated, Seed Division 


Fire and Dust Proof Removable Section 


ELEVATORS 


SPIRAL CONVEYORS AND BOXES 


COMPLETE ELEVATING, CONVEYING 
AND DUST COLLECTING SYSTEMS 


GRAIN ELEVATORS 
FEED PLANTS 

SEED HOUSES 

MALT HOUSES 
BREWERIES) 

and other industrial plants 


Box 64, Minneapolis. 


L. BURMEISTER CO. 


WISCONSIN 


MILWAUKEE 
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RYDE’S 
CREAMCALFMEAL CREAM CALF FLAKES 


Steam cooked under Unexcelled for dry 
special process makes feeding. Is made from 


this meal tastier and 
more digestible. It wil ingredi 
save up to 1g on feed- 


ing costs. 


NUTRITIVE MINERALS 


process as the meal. 


Contains calcium from poser and ground egg shells 
plus all other essential mineral elements. 


Best for poultry and livestock nutrition. 


RYDE & COMPANY $5425 W. Roosevelt Rd., Chicago, Illinois 


@| “All your needs in grain and feeds” le 


Sunset Feed & Grain Co., Inc. 


e@ FEED JOBBERS e 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 
Distributors of: 
CLO-TRATE SOY-O-CIDE COXOL 
Cod Liver Oil For- The spray with the F 
tified in Vitamins Soybean Oil Base - 
A and D No kerosene) Coccidiosis 


= WRITE US FOR FURTHER INFORMATION 


PRINTED 


RAG? 


USED 


BURLAP 


AND 


COTTON 


ALL BAGS VACUUM CLEANED 


INDIVIDUALITY 


WE BUY 


FOR FEED MIXING 


FREDMAN BAG CO. 
SURPLUS BAGS MILWAUKEE, WIS. 


OHIO 

Super Feed Co. has opened for Salis 
at Ottawa. 

F. J. Wood & Sons, London, are con- 
structing a new 45x120 foot warehouse. 

Jamestown feed store, Jamestown, has 
installed a new hammer mill. Lester Sid- 
enstick is proprietor. 

M. B. Wittig, member of the Ohio 
Grain, Mill & Feed Dealers association, 
has moved to Lima to engage in the grain 
brokerage business with offices in the Cook 
Tower. 

B. T. Johnston has purchased Boden 
Bros., Inc., flour mill, New Vienna, and is 
operating it as the New Vienna mill. 

Wayne County Grain & Feed Co., 
Wooster, is erecting a new feed mill and 
elevator. 

Earl S. Falknor, G. N. Falknor & Sons. 
Kessler Station, has retired from active 
management of the firm. The business will 
be continued by his brother, Edward, own- 
er of the Ed. S. Falknor Grain Co., Troy. 


PELLET MILL 

Sprout, Waldron & Co., Muncy, Pa., has 
just issued a new booklet giving full de- 
tails on its Simplex pellet mill. Advan- 
tages of marketing feed in pellet form are 
explained in the bulletin and the complete 
process of making this type of feed with 
the Sprout, Waldron mill are outlined. 
Copies may be obtained free on request 
by writing direct to the company. 


POULTRY SCHOOLS 

Two poultry disease school sessions, 
each lasting five days, will be held next 
month by Dr. Salsbury’s Laboratories, 
Charles City, Ia. The first will convene 
July 11 and will end with a banquet the 
evening of July 15 and the second is 
scheduled for July 25 through July 29. 
The five-day school is a condensed form 
of the two weeks’ sessions usually held 
and is intended for busy hatchery and 
poultry men. 


ISSUE FINE BOOK 

T. E. Ibberson Co., 300 Corn Exchange 
building, Minneapolis, Minn., has issued 
an elaborate 76-page book containing pho- 
tographs of more than 160 feed plants de- 
signed and built by the firm in various 
sections of the country. Inside views of 
the arrangement of machinery and other 
equipment are also shown. Copies of the 
book may be obtained free by writing 
direct to the company. 


INDIANA 

Denzil S. Freeman has opened a feed 
store in the McKinley building, Winamac. 

Francis & Clore Feed & Supply Co. has 
opened for business at Bluffton. 

Irwin’s feed store, Madison, is being ex- 
panded by the construction of an addition. 

Mitchell feed store, Culver, has opened 
for business. Maurice Mitchell, formerly 
of Hanna, is proprietor. 

Stump Grain & Coal Co., Garrett, is 
remodelling its office and adding ware- 
house space for display of merchandise. 

R. M. Robertson, Brownstown, has pur- 
chased the plant of the former Lemon 
Milling Co., Bedford. 

Joe Esch has purchased the Hostetler 
feed mill, Topeka. 
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—Better Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour sacs! 


(Quoted from Customer’s Letters) 


You certainly did a fine job 
* * * If I went into a store 
and saw a bag like that, 'd 
buy it whether there was 
anything in it or not. It cer- 
tainly is a fine looking job. 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


___(WERTHAN)__ 


MARBLEHEAD 
CALCIUM CARBONATE 


UNIFORM—CHEMICALLY FIXED 


MANGANESED CALCIUM 


MARBLEHEAD 
PULVERIZED CALCIUM CARBONATE 
* 

Highest quality products, scientifically 
prepared to your specifications, under strict 
technical control. Easily and uniformly mixed 
with mashes and feeds. 


Write for Samples and Prices 


MARBLEHEAD LIME CO. 
160 N. La Salle St., Chicago 
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THE PAETOW Co. 


MILWAUKEE WISCONSIN 


PROMPT, COURTEOUS SERVICE 


Millfeeds Feed Barley 
Brewers Grains Broken Barley 
Barley Chaff 
Linseed Meal 
Soybean Meal 


Screenings of All Types 


Distillers Grains 
Malt Sprouts 
Malt Hulls 


WISCONSIN DISTRIBUTORS 
CLO-TRATE COD LIVER OIL 
SWIFT’S SOYBEAN MEAL 


TELEPHONE MARQUETTE 2600 


“Good to the last drop” 


CALF PELLETS CALF MEAL 


IN APPRECIATION 
To Our Customer ‘Family: 


Let us take this means to thank you for 
yout splendid Support and cooperation which 
has made this a “Sanner™ 


Klatchford year. 


J. M. FLINN 
President 


J. E. SAMS 
V. Pres. & G. Sales Mgr. 
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@ CUMBERLAND MILLING CO., 
Cumberland, Md., incorporated in 1883, 
has discontinued business. 


++ 


@ THEORDORE RUNTE has sold his 
elevator at Hilbert, Wis., to Simon 
Schwabenlander who took possession June 
1. The new owner plans on building a 
modern office and installing new equip- 
ment. 


@ SALBERG FEED STORE, St. Marys, 
Pa., has opened for business under the 
management of C. O. Salberg Sons, Ridg- 
way, Pa. 


@ JAMES HANNA. who formerly op- 
erated an elevator at Willow Branch, Ind., 
was killed instantly May 18 when his 
automobile was struck by a train near 
Straughn, Ind. 


GIBSON BLDG. 


DISTILLERS’ DRIED GRAINS 


BREWERS’ DRIED GRAINS 
WRITE FOR QUOTATIONS 


FERNEAU GRAIN COMPANY 


BLANCHESTER, OHIO 


EMPLOYMENT BUREAU 


A complimentary, confidential service— 
address your inquiries to The Feed Bag 


e MOLASSES e 


Direct from the Tropics 
New Standard of Quality 


62 WILLIAM STREET 


Our Sources of Supply Guarantee You 
an Average of 52% Total Sugars 
Minimum 42° Baume. 


Write Us for Delivered Prices 
AMALGAMATED TRADING, LTD. 


NEW YORK, N. Y. 


DENVER 
ALFALFA 


MEAL 


Green 
Fresh 
Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 
Milling & Products Co. 
LAMAR, COLO. 


Merchants Exchange: 
ST. LOUIS 


MYLES | 
SALT 


A Grade for Every Need 


specify 
Myles Farmers’ Salt 


and 


Myles 
“Stocklik” Blocks 


Myles Salt Company, Ltd. 


New Orleans, Louisiana 


CHICAGO OFFICE ADDRESS 
Room 1704 360 N. Michigan Ave. 


POSITIONS WANTED 


Feed salesman——Well acquainted with feed 
trade in Wisconsin. Eight years experience in 
selling, supervising, and managing farm. Aye 
36. single. Refer to No. 681 The Feed Bag. 


Salesman—Feed or fertilizer. Fifteen years 
experience in feed trade in Southern and Eastern 
states. Age 44, married, one child. Excellent 
references. Refer to No. 682 The Feed Bag. 


Mill manager or salesman—-south or southwest 
preferred. Feed miller by trade and knows poul- 
try and livestock. Wide experience, good refer- 
ences. Age 45, married, no children. Refer to 
No. 683 The Feed Bag. 


Salesman-—Milwaukee or Madison territory. 
University graduate school of agriculture. Some 
experience. Age 22, single. Refer to No. 684 
The Feed Bag. 


Manager or agent. Twelve years’ experience in 
grain trade, also experience in selling farm 
machinery and equipment. Middle west location 
preferred. Age 40, married, three children. Refer 
to No. 381 The Feed Bag. 


POSITIONS AVAILABLE 


Salesman to cover eastern territory on full 
line of milk products for animal feed, including 
dried skim milk, dried buttermilk, condensed 
buttermilk and dried whey. Reliable firm known 
by dealers from Maine to Florida. Hard worker 
can make good money. Refer to No. 686A, The 
Feed Bag. 


@ ELMORE MILLING CO., Oneonta, 
N. Y., recently entertained a group of its 
dealers at a dinner meeting held at the 
Oneonta hotel. Speakers were Taylor E. 
Davis, Hollywood, Cal., and H. H. Buck- 
ley. Earl P. Elmore, vice president of the 
company, presided. 


Barley Shippers 


> 


ZrarZorn 


Says: 


@ Every crop brings new problems. 


@ Undersized and skinned barley 
was your problem last crop. What 
will it be on the new crop? 


@ Our many years experience in 
handling and selling barley are at 
your disposal. 


@ Contact us. Ship us your next 
car. Our sales will please you. 


FRASER-SMITH CO. 
BARLEY SPECIALISTS 


MILWAUKEE 
MINNEAPOLIS CEDAR RAPIDS 
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Brown Honored 


he plans to live later in the season. He 
was commended by the mineral feed man- 
ufacturers for his “efficient and depend- 
able service” and for the high esteem in 
which he was held by control officials and 
members of the feed industry. Mr. Brown 
served as secretary of the American Feed 
Manufacturers association for 30 years 
prior to his resignation in 1933. 


@ C. C. HARLAN, who for many years 
owned and operated the Kentland Grain 


Co., Kentland, Ind., died recently after a 
long illness. 


@ FERDINAND A. HALLET, JR., as- 
sociated with the firm of Hallet & Carey, 
Minneapolis, died at his home May 20. 
He was 37 years old. 


L. F. BROWN 


Tribute was paid to L. F. Brown who 
recently resigned as executive secretary 
and treasurer of the Mineral Feed Manu- 
facturers association in a resolution adopt- 
ed by the board of directors of the organ- 
ization. Mr. Brown left May 26 with his 
wife for a few months’ vacation in New 
York state and will move to Florida where 


BUFFALO SWEETENED 


fat 
Fibpe 


20% P Protein 
Guaranteed 


THE GENERAL 


190 POUNDS RET 


| 


Lore con Neg? 


The logical concentrate to use as the basis 
of your Summer dairy ration, or to recom- 
mend to feeders as a good pasture supple- 
ment when fed straight to cows on grass. | 
Containing 20% of protein and 11 to 12% 
of Dextrose, the food-energy sugar, Buffalo 
Sweetened has an ideal analysis and compo- 
sition for a Summer grain feed to supple- 
ment pasture. It is low in price by com- 
parison with some feeds whose, protein 
content and milk-producing ability’are less. 


Corn Products Sales Co. 
New York Chicago 


UTILITY, ALL-CORN CONCENTRATE 


Feeding Rolled Oats 
Whole Oat Groats 
Steel Cut Oat Groats 
Ground Oat Groats 
Feeding Oat Meal 


Oat Mill Feed 


SCREENINGS 


STEAM CRIMPED OATS 


Fast Service 


MILLERS of 
Grain Specialties 


Feed Mixers 


Pulverized and Bolted Oats 


Oat Mill Feed with Molasses 


PULVERIZED AND BOLTED 


STEAM ROLLED BARLEY 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 
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SALT 


Highest Quality 


Prompt Service 


MORTON SALT conn 
MILWAUKEE 
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@ EAST ARCADIA MILLS, Arcadia, 
Wis., has been leased by Leo St. Jacque, 
Jr., who has installed a modern grist mill 
in the plant. The mill was formerly un- 


@ GUNNING & GUNNING, manufac- 
turers of Vi-Test cod liver oil, have added 
William C. Reed, Minneapolis, Minn., and 
Roger W. Strickland, De Witt, N. Y., to 
the sales staff. 


der the management of J. W. Kamla. 


EDo You Sell Feed tothe 


FARM FLOCK? 


If you aren't getting SOME business out of 
the farm poultry flocks in your —- 
you're missing something. Every flock, 
whether they're fed prepared feeds or home 
grown grains, needs some MILK. 

Maybe you can’t sell them much grain or 
mash—but you CAN sell them Semi-Solid 
Buttermilk. Costs only a few dollars in handy 
small packages . . . produces remarkable 
RESULTS . . . opens the door for sales of 
other feeds and supplies to the small farmer. 
We'll send literature, prices and any infor- 


mation you want... WRITE 


CONSOLIDATED PRODUCTS CO. 
DEPT. B-6 


DANVILLE, ILLINOIS 


Solid Buttermilk 


AND A COMPLETE LINE OF BUTTERMILK SUPPLEMENTS 


LOOK TO 


ESTABLISHED 
HEADQUARTERS FOR 


flavin content B complex) 


rations) 


@ MANGANESE SULFATE 
(Anhydrous—80 /85% purified) 


(Rich in quality) 


by Amburgo feed improvement service. 


science to you. 


THE 


Industrial Trust Co. Bldg. 


@ CONTROLLED VITAMIN CONCENTRATES 


Prompt Efficient Service Given Your Orders 


@ ADM—Cold Pressed Wheat Germ Oil 


(Stabilized and uniform in Vitamin E content) 


@ BORDEN’S—Flaydry Lactoflavin Concentrate 
(A blend of all milk essentials stabilized in Lacto- 


@ SILMO—Triple Tested Cod Liver Oil 
Concentrate (400 A. O. A. C. of D, 3000 of A) 


CAROTENE-IN-OIL Concentrate 
(500,000 U. S. P. units per lb.—excellent for dog 


@ FERNANDO VALLEY Alfalfa Leaf Meal 


We invite you to join the Amburgo only 


tion forms the basis for feeds. This important fact should ever 
be kept in mind ’—G. H. Marsh, Amburgo service brings this 


Philadelphia, Penna. 


who have benefited 
he science of nutri- 


e366 


Ledine Reelected Chief 
Of Northwest Group 


The Northwest Retail Feed association 
celebrated its 6th birthday May 9 and 10 
at a convention held at the Nicollet hotel, 
Minneapolis, at which more than 150 retail 
feed men and representatives of the allied 
trades were present. 

Wendel L. Ledine, Bethel, was reelect- 
ed president of the association and Huburt 
L. Brings, St. Paul, was returned to the 
office of vice-president. Three new direc- 
tors, Lawrence J. Weidt, Commander Ele- 
vator Co., Minneapolis; Axel Larson, L & 
L Feed Co., Barnum, and Paul H. Gust, 
owner of elevators and feed plants at Hen- 
ning, Underwood and Clitheral, Minn., 
were also elected. Directors retained for 
the coming year are C. H. Harvey, Wino- 
na; H. R. Spies, Preston; I. L. Tobias, 
Pipestone, and I. J. Mueleners, Plato. 

Two vital matters under consideration 
resulted in the forming of a permanent 
transportation committee. The group 
seeks to allow the shipment of a number 
of items in a car each bearing its own 
particular rate and to have minimum rates 
reduced from 20 tons to 12 or 15 tons. 

The resolution committee in its report 
to the convention recommended that the 
secretary ascertain what interest the mem- 
bership has in the establishment of uniform 
accounting systems in the feed trade in 
order to offset the inadequacy of the book- 
keeping methods of some of the dealers. 

A new innovation in this year’s conven- 
tion was the entertainment provided for 
the ladies as guests of the association. 


OY Bi 
M 


@ is available at the new Soy Bean Oil Mill of 

Swift & Company, located at Champaign, Illinois— 

‘ in the center of the soy-bean producing area. 
Swift’s Soy Bean Oil Meal is a nourishing base for 


SWIFT & COMPANY 


SOY BEAN MILL 


CHAMPAIGN, ILLINOIS 
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I on’t Blame the Feed 
Says Walter Griem 


It is the fault of disease and not the 
a” is the usual answer of W. B. Griem, 
sconsin state director of feed and fer- 
i zer inspection, to poultrymen who ask 

an analysis of feed, suspected of in- 
‘ing their baby chicks. 

‘Tests made on the feed,” Mr. Griem 
r. ports, “definitely indicate that the trou- 
bie is one of disease and not the feed 
g ven the chicks, for the feed samples sent 


_ are fed to rats and chickens as a sole 
‘et for several days and symptoms de- 
cribed by the persons submitting the sam- 
ples are seldom discovered.” 


“Frequently after experiencing some 
losses, a poultryman will change to an- 
other brand of feed and if the disease has 
run its course and losses diminish after 
the change is made, the original feed is 
blamed. Such incidents may result in an 
unfortunate misunderstanding between the 
local feed merchant and the poultryman.” 


@ G.D. MacLean, Chicago, Ill., has been 
appointed traffic manager of the McMil- 
len Feed Mills, Inc., Fort Wayne, Ind. 


@ WILLIAM FULTON, president, King 
Midas Flour Mills, Minneapolis, Minn., 
is planning to leave soon for a vacation 
trip to Scotland. 


There is one sur 
the necessa 
TEST Cod Liver Oil. 


Furthermore, U.S.P. units of Vi- 
tamin D do not necessarily mean 
@ corresponding amount of chick 


units of Vitamin D. 
erly controlled 
cording to the A. 


Only Prop- 
chick tests, ac 


© way of getting 
Ty units. Use VL 


NORGE 100% PURE COD LIVER OIL 


Carloads or less always on hand at our warehouse. 
Get a drum or more at anytime. 


GRAIN — FEED — HAY 


WISCONSIN DISTRIBUTORS FOR LEADING LINES 


— Phone us for quick service on — 


O.A.C. method 
will tell whether chick units pine 


Present. There is one sure way of 
Setting these important chick un- 
its. Use VIL-TEST Cod Liver Oil. 


We control the Quality, Potency 
and Uniformity of every batch of 
VI-TEST Cod Liver Oil. VL 
TEST is made with knowledge 


Dried Brewers Grains, Maltsprouts, Millfeeds, Big Chief Meat Scraps, Staley’s Corn Gluten 
Feed, Soybean Oil Meal and Corn Oil Meal, Premier Swedish Peat Moss (Poultry or 
Horticultural) carloads or less. 


DEUTSCH & SICKERT CO. 


741 N. Milwaukee St. Milwaukee, Wisc. Phone Marq. 3140-3141 


gained through our fifteen years 
of experience. Not a drop of oil 
is shipped until it has been 
ly tested, not only on white rats 
but also on chickens, in our News 
York Biological Laboratories un- 
der the supervision of Dr. Henry 
T. Mason, well-known authority 
on Cod Liver Oil. 


rigid- 


“Get The Bag With The 
Big Blue PILOT Wheel On It“ 


This is being sug- 
gested frequently 
and with good 
reasons why, to 
millions of poultry- 
men over Radio 
Stations from Boston 
to Salt Lake City. 


Now is the time to cover your 
requirements for either Prompt 


or later deliveries. Send for sam- 


ples and our new low quotations 


601 W. 26th St., New York, N.Y. 


OYSTER SHELL- 
FLAKE 


(ress 
ETTER RINTING 


435 N. SECOND STREKT 
MILWAUKEE, WISCONSIN 


Keep well stocked. 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications 
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OYSTER SHELL PRODUCTS CORPORATION 
New Rochelle, N. Y. St. Louis, Mo. London, England 
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BETTER CALVES SINCE 1885 


For more than 53 years farmers have used our com- 
plete substitute for milk in raising calves and pigs— 


No-MILK CALF FOOD 


Why not join the 1100 satisfied feed dealers who are 
now distributing NO-MILK? Write now for prices. 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Prop. 
FOND DU LAC WISCONSIN 


When in the Market: 


For Poultry Wheat—Feed — 
Wheaty Barley — Feed Barley = 


Feeding Screenings. 
ee 


Write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINN. 


Predicts Heavy Rains 
And Cool Summer 


Be prepared for heavy rains and low 
temperature during June and July and 
look for a remarkable autumn with un- 
usually warm weather extending up to the 
first of next year. 

This is the prediction of E. B. Tustin, 
Jr., advertising manager, Worcester Salt 
Co., New York, N. Y. Mr. Tustin has 
been keeping a record of weather cycles 
and has made an extensive study of the 
solar radiation which creates droughts, 
floods and other conditions. 

Weather cycles, according to his theory, 
repeat themselves every 23 years. The 
conditions listed above were those of the 
summer and autumn of 1915 and are due 
to prevail in 1938. 

“T have found my theory to be accurate 
for a long time but if I’m wrong this 
year,” he says, “I’d like to hear from other 
weather prophets telling what system they 
use on long-distance forecasts. Betcha, 
I’m right, however.” 


WHEY DISTRIBUTOR 

Herbert K. Clofine, Philadelphia, Pa., 
has been appointed distributor of Lacto-G 
Dried Whey and a product known as Al- 
yela, both manufactured by the Western 
Condensing Co., San Francisco, Cal. Alye- 
la is a term meaning albumen, yeast and 
lactose and is a combination of yeast cul- 
tured in modified whey. It is recommend- 
ed as a supplement for poultry and live- 
stock feeds. 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran and Middlings 
—Higher in Protein— 


TENNANT & HOYT Co. 
LAKE CITY, MINN. 


a 


MILL MACHINERY 


Get our New Low Price on the 1938 
Model Feed Mixer with all latest im- 


provements. Write for details. 


Everything for Mill and Elevator 
1938 MODEL 


FEED MIXER THE DUPLEX MILL & MFG. CO. 
SPRINGFIELD, OHIO 


Wire 


STRUVEN 


e for Prices on 
55-60% Menhaden Fish Meal 


65% Vacuum Dried White Fish 
Meal 


58-60% Japanese Sardine Meal 
65% California Sardine Meal 


45% Peanut Meal 


First quality materials—Moderate 
prices— Any quantity — Prompt 
or 60 day shipment. 


The 
Chas. M. Struven Company 


410 National Marine Bank Building 
BALTIMORE MARYLAND 
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» E. F. KINDLAN has purchased addi- 

nal property to expand his feed busi- 
; ss at Norristown, Pa. Modern drying 
: achinery has been installed. 


. FRED C. CAMPBELL has sold the 
‘ Jessa mill, Odessa, N. Y., to Howard 
‘rake, Montour Falls, N. Y. Mr. Camp- 
oll had operated the plant for the past 
years. 


@C. E. TUTTLE has opened the Red 
Comb feed store at Bloomington, Ill. 


@ CHARLES E. SAWYER, 48, operator 
of the Congamond feed store, Congamond, 
Mass., died suddenly May 23. He served 
as manager of the Prentiss-Brooks feed 
and grain store, Westfield, Mass., for 20 
years before going into business for him- 
self. 


De Your Feeds 


QUALITY FLOUR 


for a 


QUALITY TRADE 


MINNESOTA 
GIRL 


ALSO A FULL LINE OF MILLFEEDS 


WRITE OR WIRE FOR QUOTATIONS 


e CAPITAL FLOUR MILLS, Inc. 


OFFICES: 
CORN EXCHANGE BLDG. 
MINNEAPOLIS, MINN. 


“GOOD BREAD 


FLOUR 


MILLS 
ST. PAUL, MINN 


Contain Cimple 
Vitamins A and D? 


STEADY 
PROFITS 


Selling 


HTH-15 is Safer... 
Easier to Use and 
More Economical 


@ These reasons plus its record of effective- 
ness have made HTH-15 a best seller every- 
where for better dairy and poultry sanitation. 


How HTH-15 is Used 


Being a free-flowing powder HTH-15 has 
many uses as a dry “‘dust’’ as well as in solu- 
tion with water. Poultrymen dust birds to 
guard against respiratory diseases. It is used 
to kill germs in drinking water, and HTH-15 
solutions make economical sprays for disin- 
fecting incubators, brooders, poultry houses 
and equipment. 
eae Dairymen use HTH-15 solutions to 
sterilize all dairy equipment. They pre- 
4 fer it because it keeps bacteria counts 
lower and is harmless to dairy metals. 
And there’s no loss from lumping, freez- 
ing or container breakage. 
HTH-15 comes in two popular sizes 
with a handy measuring spoon packed 


SANITATION 


3 H.P. on 1-ton size. 


DAISY BATCH FEED MIXERS 


Horizontal type. Capacities from % to 2 tons per batch. Requires only 
Loads, mixes, discharges and sacks a ton batch in 
12 minutes. Entirely self contained. Quiet in operation. Motor or belt 
| drive. Write for complete information and low factory-to-user prices. 


R. HOWELL & CO. 


2 MALCOLM AVE. S. E. MINNEAPOLIS, MINN. 


Tested and 

Proved by Reputable 
Feed Manufacturers and 
Experienced Feeders ... 


High Potency Sardilene 400 is guar- 
anteed a minimum of 400 A.O.A.C. 
Chick Units of Vitamin D and 3000 
U.S.P. Units of Vitamin A per 
gram. It is easy to provide for am- 
ple vitamin A and D supply. 


High Potency Sardilene 400 is made 
from the same high quality Sardi- 
lene which has been a great favorite 
in the feed trade in recent years and 
is fortified with rich A and D con- 
centrates from natural sources. Man- 
ufactured in a plant processing sar- 
dines for human consumption, it is 
pure, palatable and extremely low in 
free fatty acid. 


Vitamin Content 
Guaranteed— 
Every Batch Chick Tested 


Every shipment reaches feed manu- 
facturers at full vitamin strength. 
Every batch of High Potency Sardi- 
lene 400 is chick tested and guaran- 
teed content proved before it leaves 
the factory. 


Because of the extremely high vita- 
min content and the guaranteed 
minimum, much smaller amounts 
than of standard Sardilene are re- 
quired for any given purpose—thus 
effecting marked savings in time, 
labor and cost. 


Already tested and adopted by reput- 
able feed companies, High Potency 
Sardilene 400 is proving a definite 
aid in building and holding satisfied 
customers. 


For further information, write 


F.E. BOOTH CO., Inc. 


Dept. 10 
Farley Building Cleveland, Ohio 
110 Market St. San Francisco, Calif. 
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CLASSIFIED 


Service department for our readers. Low 
Rates: 35c per line; minimum, four lines 
including heading. Figure approximately 
seven average words per line. 


FOR SALE 
1-—-Sprout Waldron Molasses 5 ton 
per hour, like new, price $600.0 
J. A. ADAMS & SON, MERCER, PA. 


REBUILT FEED MILL EQUIPMENT 

Monarch belt driven attrition mills 18”---20” 
and 22”. Bauer 19”—-Dreadnaught 20”—Papec 
hammermills 13” and 16”. Roll feed—-Monarch 
20” buhr mill—60 bu. Hopyer scale. Pear! sack 
packer—25 Bbl. Midget mill—Robinson half ton 
mixer. Also 85 Bbl. flour and feed mill with 
water power, very reasonable. 

. F. MERWIN, ERIE, PA. 


FEED MIXER FOR SALE 
One ton capacity—fiour level feed—has motor 
-—latest style machine—used short time. Write 
CD-116, c/o The Feed Bag, Milwaukee, Wis. 


CORN CRACKER & GRADER FOR SALE 

Cutter—grader—polisher—aspirator, one ton 
per hr. A-1 condition, guarantee. Write CM-116, 
c/o The Feed Bag, Milwaukee, Wis. 


ATTENTION RETAILERS, JOBBERS AND 
SALES AGENTS 
Sell honest Carbolineum to kill chicken mites 
and fowl ticks. See our advertisement on page 
137 in The Feed Bag Annual. 
C-A WOOD PRESERVER COMPANY, 
6624 Delmar Blvd. St. Louis, Mo. 


HAMMER MILL FOR SALE 
Has 30 h.p. motor—used only short time. 
Like new. Bargain for cash. Write MM-116, c/o 
The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
One No. 4 Anglo-American Miracle Ace 
Super Hammer Mill, 75 h.p. direct connected 
motor, A-1 condition, sacrifice for cash. Write 
DK-46, c/o The Feed Bag, Milwaukee; Wis. 


ADD UNIVERSAL YEAST 
To your starters, growing mashes, pig feeds. 
Re-inforces digestive enzymes, helps prevent dis- 
eases, adds vitamin B and G. 
Free formula Service 
Rice Laboratories, Inc. 


Dassel, Minn. 


WANTED TO BUY 
Used corn cracker and grader. Write Hilbert 
Elevator, Hilbert, Wisconsin. 


@ FISCHER & FALLGATTER, rye mil- 
lers, Waupaca, Wis., have announced that 
D. E. Fallgatter, formerly of Chicago, has 
returned to Waupaca and will be con- 
nected with their firm. His father, Ward 
Fallgatter, died in the fall of 1936. 


WANTED 


Meat Scraps Salesman 
Experienced—to Cover 


Wisconsin, Minnesota, Iowa 
and Illinois 


Write: THE FEED BAG, Box 12, Milwaukee, Wis. 


OAT PRODUCTS 


@ Fine Ground Feeding Oatmeal 
@ Pulverized Oats 
@ Feeding Rolled Oats & Groats 
@ Reground Oatfeed 

traight or Mixed Cars 


Vv. E. NEWCOMB & Go. 
Produce Exchange, New York 
7 years in this one business 


TRUCK OR CARLOADS 
MEAT SCRAPS 
LINSEED OIL MEAL 
DRIED MALT SPROUTS 
Maney Bros. Mill an4 Elevator Co. 
MINNEAPOLIS, MINN. 


Ground Oat Groats 
= Low Fibre Content 


NORTH EAST FEED MILL CO. 
MINNEAPOLIS, MINN. 


MILLFEED — CLEARS 
KANTAR FEED CO. 


Corn Exchange Building 
MINNEAPOLIS, MINN. 
\ 


DAKOTA MILLING CO. 
Mixed or Straight Cars 
MILL FEED . . . FLOURS 


510 Hodgson Building 
MINNEAPOLIS MINNESOTA 


HAY and MILL FEED 


Write for Prices 


Midland Hay & Feed Co. 


MINNEAPOLIS, MINN. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan. 


A. L. STANCHFIELD & CO. 


Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


«FOR FEED CALL” 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


COTTONSEED MEAL 
LINSEED MEAL — KENT 
BABY BEEF SUPPLEMENT 

BARGE — RAIL — TRUCK 


Mississippi Valley Grain & Feed Co. 


Muscatine, Iowa 


987% CALCIUM CARBONATE 


available in many forms to fit your formulas— 
REGULAR, FREE-FLOWING, lODIZED, MANGANESED 
ALSO IODIZED and MANGANESED 
Write for Samples and Prices! 


THE CALCIUM CARBONATE CO. 
41 East Ohio Street Chicago, Illinois 


FEEDSTUFFS 


Both Cash and Futures 


DREYER COMMISSION CO. 
(At it since '92) 

Merchants Exchange St. Louis, Mo. 

Board of Trade Bidg. Kansas City. Mo. 


FEEDS 
INGREDIENTS 


POULTRY SUPPLIES 


PHONE 


Waterloo MillsCompany 


WATERLOO, IOWA 


JACOBSON 
CORN 
CUTTER 
& 
GRADER 


Self-contained cut- 
ter, grader, aspira- 
tor and bagging 
attachments. Pro- 
tected by magnetic 
separator. Motor 
driven if desired. 


Write for 
bulletin. 


A. E. JACOBSON MACHINE WORKS, Inc. 
1074—10 Ave. S.E. Minneapolis, Minn. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Cat 


Easy Payment Plan 
Starts You NOW! 


Make big ae mixing 
your own bra of feeds 
from locally grains, 


plements. Or . . 
for your own 
low cost. Your 
WHIRLWIND” 
will pay for itself quickly. 
Made in 500, 1000 and 2000 
Ib. sizes, installed above or. 
below the floor models. Eact}<S 
mixes 100 Ibs. of feed and — 
up. Don’t pass up this easy 
payment plan. Write today H 
for details. < 


Brower Mfg.Co. 


Box 2714, Quincy, Ill. 
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ew Iodine Development 
Announced 


A simple means for stabilizing the iodine 
tent of salt, limestone, minerals and 
.cineral mixtures has been developed by 
sterck & Co., Inc., manufacturing chem- 
‘sts, Rahway, N. J. This method is the 
-sult of extensive experimentation by 
‘ors. Hart, Clifcorn and Griem at the Uni- 
-ersity of Wisconsin, Madison, Wis. 

Patent application covering the details 
of stabilization filed by the Wisconsin 
Alumni Research Foundation are pending 
and Merck & Co., Inc., is designated as 
licensee with adjunctive authority to sub- 
license salt, limestone and mineral manu- 
facturers. Samples of materials intended 


to be iodized should be submitted by pros- 
pective sublicensees for examination. 

For the protection of the manufacturer 
and consumer, the foundation will main- 
tain a field control service for periodic 
check on the iodine level of the finished 
product. This new method is of special 
interest to feed control chemists. 


MOVE OFFICES 

McMillen Feed Mills, Inc., has moved 
its executive offices from the Utility build- 
ing into larger quarters on the third floor 
of the Fort Wayne National Bank build- 
ing. Expansion was necessitated by in- 
creased business. The new location is 
also being used by the Central Sugar Co. 
and the Central Soya Co.. both McMillen 
interests. 


BLACKSTRAP MOLASSES 


@ has same carbohydrate feeding value as corn, pound 
for pound—And it makes every feeding material used 
more palatable. When you use “Manard Quality” Black- 
strap you get extra nutritive value in your feeds as 
“Manard Quality” contains about 1% less moisture and 
1% more solids than “Standard” Blackstrap. 


JOHN MANARD MOLASSES COMPANY 
New Orleans 


Hagerman, N.M. 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 
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SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 


MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


SYSTEM 


Means Dollars 


To You! 


@ Here's another step in the 
progress that’s being made by 
Yeast Foam System Mills—a 
distinctive trade mark which 
identifies Yeast Foam System 
Feeds instantly. This name, used 
on a line of mixed feeds manu- 
factured in your mill, can be the 
means of boosting your sales 
to new high records! 


ANIMAL - POULTRY 
YEAST FOAM 


@ Animal-Poultry Yeast Foam, 
the famous LIVE yeast, is well 
known to thousands of aggres- 
sive farmers. By letting them 
know you have ready-mixed 
feeds containing A-P Yeast 
Foam, you are cashing in on our 
extensive advertising in farm 
papers. And when you join 
Yeast Foam System Mills, you 
have the benefiit of our FREE 
formula and merchandising 
service. Get all the details now, 
and start your profits climbing! 


Northwestern Yeast Co. 


— 


Grain Futures 
Exclusively 


| Trade Through 
G. W. WINSTON CO. 


Grain and Stock Exchange 
MILWAUKEE, WIS. 
& 


BRANCH OFFICE 
Madison, Wisconsin 


1750 N. Ashland Ave., CHICAGO 


ROLLED OATS 


Other DEMON Products 


STEEL CUT OATS 
WHOLE OAT GROATS 
FEEDING OAT MEAL 
REGROUND OAT FEED 
OAT GROAT FLOUR 
PULVERIZED OATS 


Des Moines Oat Products 
Company 
DES MOINES, IOWA 


e4le 


| 
PocosValley 
ig SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
4 
Alfalfa Mill 4 
Your inquiry would be appreciated. : 
j 
| 


RIEBS VIEW 


Vol. 6, No. 6 June, 1938 Milwaukee, Wis. 


Congratulations! 


WE congratulate you Cen- 
tral Retail Feed Dealers, for 
the finest convention in your 
history. We were proud to 
greet you and join you and 
wish for you bigger and better 
conventions with each -suc- 
ceeding year. 


THE RIEBS CO. 


Grain and Stock Exchange 
MILWAUKEE WISCONSIN 


DRIED 


SKIM MILK 


BRIED * 


BUTTERMILK 


You can depend on us to 
live up to our reputation as 
“The Milk Man of the North- 


west.’ Complete stocks on 
hand at all times. 


PROMPT AND FUTURE SHIPMENTS 


LA BUDDE FEED & GRAIN CO. 


741 N. Milwaukee St., Milwaukee, Wis. 


FEED MIXERS 


That do the best job 
in the shortest time 
and with the least 


cost. 


You are assured of a depend- 
able feed mixing service when 
you install this modern and im- 
proved UNIQUE Self-Loading 
Mixer. It is the result of good 
engineering and careful attention 
to details that insures thorough 
and accurate mixing, low power 
cost, and reliable functioning of 
all parts. 


Get in touch with Robinson 
engineers when you want trust- 
worthy information on what is 
most effective for the profitable 
production of all types of mixed 
feeds. Their many years of prac- 
tical experience will prove of 
valuable assistance to you. 


Literature sent cheerfully 
on request. 


ROBINSON MEG. CO. 


74 PAINTER ST. MUNCY, PA. 


e42¢e 
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“Trace MINERALS 


TIOW EASY 
MIX 


peng have shown that minute quantities of 

iodine and manganese are needed by poultry and 
animals. Limestone Products Corporation now gives 
you an easy method of adding these two minerals to 
feeds in the small quantities required. 


IODIZED CALCITE 


A precise combination of potassium iodide and cal- 
cite flour. Mixed fresh as ordered—no loss of iodine 
content due to storage. 


MANGANESED CALCITE 


Calcite flour combined with manganese sulphate in 
the exact ratio you want. 

These precision-built mineral supplements are as 
easy to use as ground limestone. They provide a 
simple, economical, accurate way to put these im- 
portant “trace” minerals into your feeds. 


Write or wire for quotations, samples, and information. 


LIMESTONE PRODUCTS CORPORATION OF AMERICA 
NEWTON, WN. J. 
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CAREFULLY SE- 
LECTED WHOLE F 


THOROUGHLY 


TESTED ON BOTH 
CHICKS AND RATS 


IN ONE. OF THE 
NEST EQUIPPED 
BORATORIES 
WORLD 


Signifies the Highest 
Standard of Quality 


HE modern feed manufacturer thoroughly 

understands the science of mixing feeds. 

He knows what percentages of various in- 
gredients are essential to well-balanced rations. 
And at relatively low cost, he can have the pro- 
tein, carbohydrates, fat and fiber content of his 
feeds determined periodically. 


Only in the selection and use of vitamin A and 
D oils is he actually dependent upon “guaran- 
tees”. For, in spite of the advances made in 
vitamin research, there is no economical method 
which can be generally employed to check the 
accuracy of vitamin unitage claims. 


Thus the feed manufacturer must choose his 
vitamin-bearing oils wholly on faith. It is defi- 
nitely to his advantage, therefore, to use oils 
manufactured by a thoroughly reliable com- 
pany with modern, well-equipped laboratories, a 
scientifically trained personnel and _ research 
background that combines long experience with 
painstaking care. 


CLO-TRATE is produced by a pioneer in the 
manufacture of cod liver oil concentrate. It is 
made in one of the world’s largest plants devoted 
to the preparation of vitamin products. And 
every step in the manufacture of CLO-TRATE 
is controlled in modern chemical, physical and 
biological laboratories equipped to assure the 
highest degree of accuracy. It is because of this 
exacting control that CLO-TRATE is uniform 
in potency from batch to batch and dependable 
under the most severe feeding conditions. 


Feed manufacturers can use CLO-TRATE with 
the assurance that they are adding definite 
amounts of vitamins A and D to their feeds 
because CLO-TRATE contains not less than 
3000 U.S.P. units of vitamin A and 400 A.O. 
A.C. Chick units of vitamin D per gram, and 
every batch is tested on both chicks and rats 
before shipment. 


WHITE LABORATORIES, Inc. 


NEWARK, N. J. 


Manufacturers of White’s Cod Liver Oil Concentrate 
Tablets—Capsules—Liquid—each of which is accepted 
by the Council on Pharmacy & Chemistry of the 
American Medical Association. 
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You will never 
make a mistake by 
recommending or sell- 
ing a superior article. .. 
Quality is the surest foun- 


dation for permanent success. 


Highest Priced Flour 
in America 


and Worth All It Costs 


KING MIDAS MILL 


__MINNEAPOLIS, MINNESOTA 
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